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For fast, efficient service on 


beekeepers’ supplies 


SEE 


Your Lewis-Dadant Beeware 
Dealer 


If you don’t know the name and address of the dealer nearest you, 
write any Lewis-Dadant office. 


G. B. Lewis Company 


Watertown, Wisconsin 


LEWIS-DADANT BRANCHES 


Colonie & Montgomery Sts. 92 Riverside Street 1117 Jefferson St. 1010 W. Austin St. 
Albany 1, New York Chillicothe, Ohio Lynchburg, Virginia Paris, Texas 





DADANT’S 
Starline Hybrids 
and 
RICH’S 
Ree be ‘Leather Italian Stock 


RICH HONEY FARMS 


Jeanerette, Louisiana 
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FRAME-GRIP —SEND NOW! 
This light modern tool is for easy hand- 
ling and removal of frames from the bee 


hive. Orders promptly filled—Satisfaction 
guaranteed. $3.00 plus 30c postage fee. 


McCORD MFG. CO. 
Rt. 2, Box 866, San Jose, California 


BUYING BEES . 


Is like buying livestock, if you need 
any at all you need the best you can 
get. We have been breeding and 
shipping bees and queens over 25 
years and know how to rear the best. 
So we can guarantee safe arrival and 
satisfaction 
Queens balance of season. 

1 to 50, 90c each; 50 or more, 80c each 





TAYLOR APIARIES Luverne, Ala. 





WARMER 
IN WINTER 


The most talked about hive in the 
world. 


Ask for Free Catalog 


Dealer Inquires Invited. 


The A. H. HALE CO. 
HAPEVILLE, GEORGIA 








Modern Beekeeping 


If you are ta time to read, why 
not read the best? 
Condensed to save you time. 
Illustrated to give you | 
. $1.50; 2 yrs. $2.50; yrs. $3.25 

MODERN BEEKEEPING 
The Picture Bee Magazine 
Clarkson, Kentucky 











PACKAGE BEES FOR 1954 


Truck loads a specialty. Nuclei made 
to order. Italian queens. 


EUGENE WALKER 
Route No. 2 — Box 207 
Live Oak, Calif. = Phone 5584 
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Hazel-Atlas Glass Company 


Wheeling ‘West Virginia 


QUEENS and PACKAGE BEES 
at the following prices: 
Italians Starline Queens 


Queens 4. 
2-lb. -lb. -lb. 
pat 


1-9 $1.00 J $1.25 
10-99 1.00 Y . 1.25 Reg. vs. 
100 up 1.00 t . 1.25 Pat. Off. 


Add 25¢ for packages with Dadant's Starline Hybrid queen 
We guarantee safe arrival, health certificate and prompt service. Our queens 


are reared under my personal supervision, our aim is 
QUALITY NOT QUANTITY 


LITTLE’S APIARIES Box 122 Shelbyville, Tennessee 
ARE YOU LOSING BEESWAX? 


We render old combs, cappings, and slamgum for beekeepers. Our steam wax 
presses get every available ounce of wax out of this material. Send for terms. 


DADANT & SONS, Inc. Hamilton, Illinois 


Use AB] Ads — They Pay 





CHOICE HONEY BEES AND 
QUEENS 
Dadant’s Starline Hybrids 
and our 3-Banded Italians 
Shipments to October 15. 
Quality, Service and Cus- 
tomer Satisfaction 
WICHT APIARIES 
Hattiesburg, Miss. 


BE On 
406 Miller St. 
Personally Reared 
Caucasian Queens 

$1.00 EACH 


Large Lots 90 cents 


HOWARD WEAVER 


Navasota, Texas 








Ttalians 
QUEENS 
Package Bees 
M. C. WEST 


Route 1, Box 279-A 
Winters, California 








American Rabbit Journal 
Shows the Way to Success 


The leading Rabbit Farming Magazine. 
Explains the growing meat rabbit indus- 
try es ye Est. 1931. 3 years $2.00; 
1 year $1.00; Sample dime. 


American Rabbit Journal 
Dept. 8. Warrenton, Missouri 


| noweY =| BET KE) PING |  poncinarion 


J. W. Abenshain, agricultural instructor of the high school in Fincastle, Virginia, 


sent this picture of a beekeeping exhibit, prepared by the Fincastle FP.F.A. chapter, 
which has 42 members. The exhibit was shc 


2wn at a number of places in Virginia. 











WESTERN 
Beeswax Headquarters 


Certified Beeswax Salvage Plant 
Custom Rendering 
Bleaching and Refining 
Foundation Manufacturing 
both plain and wired. 
Top Cash Market for 
Your Beeswax 


WOODROW MILLER 
& COMPANY 


Colton, Calif. Phone 1722 








SUNKIST ITALIAN 
DADANT STARLINE 


Don’t put off replacing 
those poor queens. Use 
our top quality queens for 
production. 

Italians Starline 


1-24 75c $1.20 
25-100 70c 1.15 
100-up 65c 1.00 


Sunkist Bee Company 
Convent, La. 
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THE AMERICAN BEE JOURNAL 


HAMILTON, ILLINOIS 


Editor — G. H. Cale 
Associate Editors — M. G. Dadant, Roy A. Grout 
Managing Editor — Adelaide Fraser 


Published monthly at Hamilton, Illinois. Entered as second-class matter at the 
Post Office, Hamilton, Illinois. In the United States, Canada and Mexico, $2.00 a year: 
two years $3.50; three years $5.00. Foreign $2.50 a year; two years $4.50; three years 
$6.50. Subscription stopped at expiration date printed on wrapper. Available on micro- 
film at moderate prices by writing to University Microfilms, Ann Arbor, Michigan. 
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It Pays to Requeen 
WITH HOLLOPETER’'S Italian 
Queens, reared in the mountains of 
the North from stock full of vim 
vigor, and vitality. Quality and serv 
ice the best during fall honey flow 

PRICES— 
1-9, $1.00 each; 10-24, 90c ea.; 25-49, 
80c ea.; 50.99, 75c ea.; 100 up, 70c ea. 


White Pine Bee Farms 
Box 800 Rockton, Penna. 
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CONTAINERS 


A Complete Line— 
Priced Right 
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Mr. P. B htman, London, Engl . . . 
rig ae, See 5-Gal. Square Cans 





G L A S ~ 
Medern or Plain 
\%, 1, 2, 3, 5-Ib. 
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Cellophane Wrappers 
Aeppler Co., C. W Shipping Cases 
Afcolite Corp 
American Bee Journal sO, 383 ‘ oO ; B . ie fror . 

American Rabbit Journal 352 ‘ ‘ Apiaries ) ‘ bad ® 
Australasian Beekeeper F 
gee World 
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Blue Bonnet Apiaries INF Mitchell Apiari« Ff 4 . 
at egg Rotoston E. J 63 Modern Beekeeping r OF IOWA 
3 s fee Jor t $5 ‘ ° 4 ‘ rare’ hk 
mee hy Ce, 54 Muth Co.. F. W 5 COUNCIL BLUFFS, IOWA 
Burleson & Son, T. W + Osborn 
Calvert Apiaries } Plant , E 7 Me 
Canadian Bee Journal 4 
Caucasian Apiaries IS3 ‘ 
Country Book Store 855 zt ‘ ar 1 
Cutts & Sons, J. M af {00 . , ’ T ‘ ry) Y ‘ 
Dadant & Sons, Inc 57. 380. 381. 383 Th ‘ f A , Q { E E N Ss 
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Florida Bee & Honey Co 3; : ‘ . 0) 
Forehand & Sons, W. J f Stoll P Pas ur This i your chance to get some of 
Foster, Howard he s Peng . 9 the be jueer on the market at 
Garon Bee Co INA Tavlo Apis , F such a low price Young mated and 
Girardeau Apiari« te! Netor AD ie 3 live arrival guaranteed Clipped 
Hale Co., A. H af Is y Suges , marked and air mailed at your re 
Hann, Albert G 255 loave AF quest 
ere r, Carlus T s55 leave ward ) PRICE 
lazel-Atlas Glass Co 5 . 
Head, S. J 7 _ Ne ‘ Lots o 
Homan t . hve : ‘ art os -25 The 
Honey Sal ‘o ny gg te 25-50 65c 
Hutchison Co 5s cwere : ' , . 
Jackson Apiaries , f if Apiaris ) 100 up 6c 


gensen’s Aplarics - oe | FARRIS HOMAN 


Kelley Co., Walter T 2 co tee C 5 Shannon, Miss. 





























ITALIAN BEES AND 
OUR COVER PICTURE QUEENS 


P. Brightman, Lon , Engle 8 mM i fe), has an al pic e sari 
g 1a oO don England ( hown above), has an unusual picture E. J. Bordelon Apiaries 
for the cover of combs built on a building by a swarm. Some of the weather Box 33. Moreauville, La 


boarding has been removed. Brightman is a schoolmaster in London and Telephone 2415, Moreauville 
bee culture is among the subjects he teaches. He is a Master Beekeeper 
Honor Lecturer and Examiner of the British 3eekeeping Association RENEW YOUR SUBSCRIPTION 


September, 1953 











CAUCASIAN 


Queens, $85.00 per hundred. 
Seecoevtlin Call.” 


D. T. WINSLETT 


7736 Auburn Rd. 
Citrus Hgts., Calif. 





There Is No Substitute for Quality 


Better crops result ——, good bees properly. ed. The \t 
know-how of thirty years producing the best goes into each 
package and queen. 


Ree. US. STARLINE HYBRIDS Write for prices REGULAR STOCK 
J. M. CUTTS & SONS Box 336 ee Florida 





THRIFTY QUEENS 
Three-banded Italians Only 


Lots of 100 $55.00 
Smaller lots, each 65 
REMEMBER—Thrifty Bees are 
guaranteed to please. 

W. J. Forehand & Sons 
Port Deposit, Ala. 
Breeders Since 1892. 


Spring Action 


FRAME GRIP NO. 400 


For easy handling of hive frames get 
the new spring action Afcolite Frame 
Grip. Heavy cast Aluminum. Prompt 
shipment. Satisfaction guaranteed 


Only $2.50 at your dealers 
Distributors! Write for Prices | 


1234 No. Paulina St. 





AFCOLITE CORP. 


Chicago 22, Illinois. 


We Work Your Beeswax 
and Purchase Ail Grades 
of Honey. 

+ We pay you the best prices for 
quality honey and beeswax. 
Send for our new 1953 catalog. 


THE FRED W. MUTH CO. 


29 Walnut St., Cincinnati 2, Ohio 
SKK HIN 


BRITISH BEE JOURNAL 
JouRwaL om HE WomtD 


Subscription $4.00 annum 
payable in advance 
Keep up to Date in Beekeepin, 
by taking out a subscription now 
through our agents 


AMERICAN BEE JOURNAL 





Winter-Protect Your Bees With 
Bemis Winter-Warm Hive Covers! 


Bemis WINTER-WARM 

HIVE COVERS fit snugly over 
hives and guard against killing 
wind and cold. Double-weight, 
weatherproof, waterproof, 
durable. Put on or remove in 
seconds... no nailing or tacking. 





Economical ...cost per hive 
about same as retail price of 
pound of honey. Three sizes: 
One Hive, Two Hives, 


Modified Dadant. 





On Sunny Days... Users report that, while 
Bemis WINTER-WARM HIVE C ‘OVERS kee 
out cold winds, they admit and retain warmt 
en sunny Winter days so that the bees will take 
the exercise that keeps them in good health and 
activity. 

















If your dealer doesn’t have 
Bemis WINTER-WARM 
HIVE COVERS, write to 


BEMIS BRO. BAG CO. 


111 N. Fourth %3t., Box 47, St. Louis 2, Mo. 











BEE WORLD 
Including 
APICULTURAL ABSTRACTS 


International scientific a pub- 
lished monthly by the Bee Research 
Association and edited by 
Dr. Eva Crane. 

Subscri mn $3 a yr. Sample copy 
10c. A — B.) y M+ EE separately 

$1.75 a year 


AMERICAN BEE JOURNAL 
HAMILTON, ILLINOIS 
Agents for U.S.A. and Canada 














A CONSTANT MARKET FOR 
YOUR BEESWAX 


DADANT’S, Hamilton, Illinois 
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SAVE MONEY ON HONEY JARS and CUT COMB ITEMS 
Subject to prior sale, offer for cash— 
800 cs. 1-lb. Plask type (modernistic) jars, 24’s at $1.00 per case. 


35 cs. 1-lb. Flask type (modernistic) jars, 12’s at 50 per case. 
91 cs. 1-lb. Economy Genes) i, 24’s at .80 per case. 
270 cs. 5-lb. Jars, 6’s at . yee 
74,000 l.oz. Pa ups with Lids ~ “$6.13 per M. 
14,500 Cut Comb Trays at $11.07 per M. 
3,900 Cut Comb Cases at .14 eac (for 12 in.). 
35,000 Cut Comb Cellophane Sheets at $2.95 per M. 
3,500 bs Fae oz. Decorated Tumblers, with Dlastic dispenser top, 24’s at $1.50 per 


1,500 - “7-02. Juice Glasses, red or green, 24’s at $1. + ~ case without caps, $1.16 
with caps. (Retail regularly for 10c a glass in dime stores.) 


Wesley W. Osborn 


Hillsboro, Illinois 


mds m' 


Box 22 


Heavy Black Waterproof 
Kraft Paper Winter Wrapper 
with a Special ' 
Excelsior Liner. 
under outer cover and lap is 


2” Insulating 
Paper folds 


fastened with a piece of 
lath. Gives that needed ex- 
tra winter protection. Sample 
mailed postpaid 50c. 


Made to fit a 2 story 10 frame Langstroth Hive. 
Price Per 50, $35.00—Per 25, $9.50—Per 10, $4.00—Wt. 10, 25 lbs. 


A. G. WOODMAN COMPANY Grand Rapids 4. Michigan 


American Bee Journal 
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“GULF BREEZE” YORK’S QUALITY BRED QUEENS 
ITALIAN QUEENS wi Two Strains — ' 

Prices: 1-24 80c each 
25 up 75c each AIR MAILED. » Queens Bred Up to a Quality — Not Down to a Price 


Bessonet Bee Company YORE’S ITALIANS DADANT’S STARLINE 


Donaldsonville, La. 1.24 $1.00 1-24 $1.35 
24-99 90 24-99 1.25 
100 up 80 100 up 1.15 


The Preference of Leading Honey Producers 











ITALIAN : ‘ — 
QUEENS — QUEENS YORK BEE COMPANY 
JESUP, GEORGIA, U.S.A. — (The Universal Apiaries) 


Ce nd 


Nice large queens, 55c ea. 


MITCHELL’S APIARIES 
Box 391 Bunkie, La. 














LET US TAKE CARE OF YOUR 
— -FREE CATALOG - -—- CONTAINER NEEDS 


All The Best and Latest 0 
| yf — hy — Oe | 5% Discount on $ 50.00 Orders 


A_ wealth of up-to-the-minute expert , 10% Discount on $100.00 Orders 
advice on how to do wonders on a little 
land or a thousand acres... wonders 4 GLASS JARS 
with flowers, vegetables, fruits, land- Queenline Economy 
scaping, poultry, livestock, woodlands, 5 Ib. Jars, per reshipping carton of 6 $ .62 
fishponds, composting, soil improve- 9 Ib. Jars, per reshipping carton of 12 ¢ gO 68 
ment, etc. Just send name and address , e 1b. Jars, fF Snipping ct 5 crux 7 : 
for this fascinating FREE catalog by 1 lb. Jars, per reshipping carton of 24 1.20 1.00 
return mail. 1% lb. Jars, per reshipping carton of 24 95 92 
Copntey _Daughstore, Boz Soe 2% Ib. Sq. Jars for chunk honey, ctn. of 1.10 
Sample mailing bottle 15¢ each $1.20 per doz 


TIN CONTAINERS — Friction Top Paiis with Bails 
BEE HIVE ro 

5 Ib. Per Carton of 50 13c each $ 6.00 

5 Ib. Per Carton of 100 i3c each 11.65 
tT ali¢xy Ib. Per Carton of 50 18c each 8.75 
lop Quality lb. Square Cans, in bulk, each 62 
Fair Prices Ib. Square Cans, per carton of 24 14.80 


Dp ‘3 Cellophane Window Front Cartons All Sizes 
I rompt Snipment Per 100 $2.35 Per 500 $10.95 Per 1000 $21.50 





Write for Decorated Cellophane Wrappers — All Sizes 
Per 100 $1.30 Per 500 $6.30 Per 1000 $12.55 


AUGUST LOTZ COMPANY 


Special Quantity Prices 


Leahy Manufacturing Co. 
Box X269 Higginsville, Mo. Manufacturers & Jobbers — Bee Supplies 


Boyd Wisconsin 














Caucasians, Carniolans 


Hardy, prolific, rapid build-up, best 


ATTENTION MICHIGAN BEEKEEPERS 
aa dae a tar aes ils te We Carry a Complete Line of 


TEE GENTLUEST OF ALL RAGRD OF ROOT QUALITY BEE SUPPLIES 
BEES. Gentleness is safest in towns, 
near neighbors or near streets or high- Chrysler’s All Welded Excluders 


. Gentl . ‘ ‘ . ° 
Sinisa eet aie Ge teh oe 60-lb. Cans — Large Handles and 3!',-in. Openings 
Untested queens $1.00 each. Tested 
queens $1.75 each. By Air Mail. 


Discount on Quantity Orders—Ask. PRAIRIE VIEW HONEY co. 
] 
§ 


Albert G. Hann == New Sersey”™” 12303—12th Detroit 6, Mich. 


HARPER’S FAMOUS 
QUEENS 
by air mail 
75¢ each 
10 or more 65c each 


CARLUS T. HARPER 
New Brockton, Ala. 


All Sizes Honey Containers 

















The MASTER 


(formerly Macy) t ae ee ~ adjusting acrev 
j rucibls t | blade 
=e, Price, $14.25 
HUTCHISON MFG. CO, 
2008 S. Sepulveda Blvd. 
Los Angeles 25, Calif. 


wi 


SASVAAASAANAS 
SASVASAAVVAVVS 


Ee CT HE HEART OF THE COMB HONEY IS FOUNDATION — 


A CONSTANT M KE 
7 Ani ial FOR The biting quality of the honey, that delicate center taste is foundation. It must be- 
YOUR BEESWAX come a part of the honey, so tender, a touch of the tongue will crumble it; yet be so 


NT’ strong, that bees work it out quickly and easily. 
st ee ee DADANT & SONS, Inc., Hamilton, Illinois 
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QUEENS 


When You Want 


Trade Mk. Reg. 
U. S. Pat. Off. 


KELLEY—“The Bee Man” 


KELLEY ISLAND stock queens 
grown on our own bee farm and 
rushed out daily from Clarkson by air 
mail. We now have thousands of 
extra queens so try us on your rush 
orders. 


1-24 75c each prepaid air mail 
25 and up . 65c each prepaid air mail 


WALTER T. KELLEY CO. 


Clarkson, Kentucky 
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UNLIMITED 


Honey Producing Units 


MONTANA 


“Three Income” Unit 





CALIFORNIA 
For Sale or Lease 
Any Portion 


HOWARD FOSTER 


Box 55, Bridger, Montana 
Box 239, Colusa, California 











Get Ahead with 
HYBRID BEES 


We produce the only 4-way Island Hy- 
brid queens commercially in the U.S. 
By contract the equipment from Kel- 
leys Island has been moved to Georgia 
and we are pleased to be the producer 
and distributor of this bee. 

Check your queen needs as soon as possible 
and place your order for immediate or fu- 
ture delivery. Your early order will help 
us to make delivery on time. 

Queen Prices after June 1st. 


Island Hybrids Rossman Stock 
1 to 25 $1.25 ea. $1.00 ea. 
26 or more 1.15 ea. 90 ea. 


“They Produce” 


ROSSMAN APIARIES 


P. O. Box 133 Moultrie, Ga. 











Profitable Nutritious Sanitary 


Comb Honey Produced 





in Our Sections 





The Demand Is Great 
Never a Surplus 


We manufacture all the items needed 
to produce comb honey profitably. 


MARSHFIELD MFG. 
COMPANY, INC. 


MARSHFIELD, WISCONSIN 


See our catalog for prices on quantities. 
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Head’s Queens 
Are Tops. 


Dadant’s Starline Hybrids 
and Italians 


S. J. HEAD 
Crossett, Ark. 


were ee ee we we ee we ww www ww wr rrr 
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SON 
The best assurance of a good season next year, is to have Po ux 
your colonies with a young and thrifty queen, either our ow e 
Italian, Flerida Flora Queens or Dadant Starline, give you ‘%&,), 


this assurance. Queens all summer until October 1. Reg. U.S 
Pat. Off 


Italians Starline 
1-24 B5c $1.35 
25 & up 75c 1.25 


HONEY HANDLING FLORIDA BEE AND HONEY COMPANY 


CATA LOG 2649 Raeford Road Orlando, Plorida 


weer ee ee ee ee ee em ee ee oe oo ooo ooo oed 
Our new HONEY HAND- 
LING CATALOG gives 
suggestions for ideal equip- JENSEN Says,- 
ment in extracting and Fall requeening of those “just fair’ colonies is good bee 


packing honey in various keeping practice. Poorer colonies might profitably be united and then 
quantities requeened Good queens given to very poor colonies invariably result 
4 in the loss of both 


dee wr wr wre 

















Copy on Request Good wintering depends almost entirely on three things, Le 
1--A sizable cluster of predominately young bees 
Ample stores of good quality 


Dadant & Sons, Inc. 3 Young queens of healthy vigorous stock 


Hamilton, Illinois Spring takes a heavy toll of old queens that appeared to be all right 
the fall before, resulting in no build-up 





~~. “Magnolia State” “Starline” Hybrid Queens a 
Italian Queens {ADDN Italian Queens, Dadant’s Improved Stock ‘s apm) 


. 3 -4 Bred for Quality Producers and Gentle. Vy ea.0?/ 
$1.00 Each a; Not to meet price. Jensen Reared. Reg. U.S 


Pat. Off 
PRICES: 
W E PLANT 1-24 $1.25 1-24 $1.50 


€ ® he | 
Hattiesburg, Rt. 2, Miss. 25-99 1.15 56-08 1.40 
100-up 1.00 100-up 1.25 


Pure mating guaranteed. 











Clipped, and Marked Free on Clipped and Marked Free 
ITALIAN request only as a Regular SERVICE 


PACKAGE BEES and All Air Mailed where distance justifies. 


John S Shacketford | | SENSEN’S APIARIES, Macon, Miss., U.S.A. 


Rio Oso, California 








7 ’ . ” y , 
QUEENS “Italians QUEENS 

fe offer 1 oung laying queens, s prepaid Air Mail Mark 

id and failing queens and replace when conditions are 

! available until November Ist. Clipped and painted 


Caucasian Queens 
THOS. S. DAVIS 


3129 Howe Avenue Quality Does Not Cost .. . It Pays 


Sacramento, Calif. THE WILBANKS APIARIES Claxton, Ga. 


1-9, 75c ea.; 10 up, 70c ea.; Tested Queens, $1.50 ea. 




















THE AUSTRALASIAN BEEKEEPER 
HONEY FREE The senior beekeeping journal of the 

es Coutieen wrany Xx, = 
plete cover o eekee topics in 
Cut Comb and Extracted A Sample Copy one of the world’s largest honey pro- 


Advise what you have “Gleanings in Bee Culture” ——- re nes ye 
> Tp "ER P.0O., Maitland, 3N, S.W., Australia. 
LOOK IT OVER ’ ’ ° 
T. W. BURLESON & SON YOU WILL LIKE IT Subseription by Beak Draft ce inter. 
} he Se ’ natio M.O.18/- (approx. $2.15) per 
WAXKAHACHIE, TEXAS A. I. ROOT CO., Medina, Ohio year, post free. Sample copy free on 
request. 


Renew Your Subscription Use AB) Labels — They Get Results 


3B Wise-Woodmanize with Your Bee Supplies” 
A. G. Woodman Co, 00 0 ccc une Grand Rapids 4, Mich. 


September, 1953 
































Honey Straining 


HE problem of removing wax 
7 and other debris that is incident 

to extracting honey has always 
been a difficult one for beekeepers 
to solve. Various devices have been 
suggested and used with fair suc- 
cess. All these devices have draw- 
backs. One would be too slow; an- 
other would not operate with granu- 
lated honey; settling systems are 
too bulky and inefficient; cloths are 
messy to handle and take consider- 
able time. 

During the season of 1952 an 
Alberta beekeeper, J. M. Marcy, of 
Brooks, Alberta, obtained a Cuno 
filter and tested it in his honey 
house. Ever since war days when 
Mr. Marcy had observed this filter 
in operation on army tanks he had 
felt the principle involved in this 
Cuno filter might make it adaptable 
to use on honey. 

Various attempts seem to have 
been made to use Cuno filters on 
honey before. There are no published 
reports concerning the results ob- 
tained. It appears they were nol 
very successful where they were 
used. 

Description 

The Cuno filter has a series of 
thin metal discs. These discs are 
held apart by spacers and cleaners. 
The column of discs is revolved 
either periodically by hand or by 
geared down motor, past the station- 
ary cleaners. There is no accumula- 
tion of material to stop the flow of 
honey. The whole is enclosed in a 
small tank or canister, which can 
be removed for emptying the ac- 
cumulation of debris that is scraped 
off by the cleaners. 

The filter used by Mr. Marcy was 
a small one. The column of discs 
was 1% inches in diameter and 
about five inches in length. The in- 
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by W.G. le Maistre 


Provincial Apiarist 
Alberta, Canada 


take and discharge were % inch 
pipe. The spacing between the discs 
was .0025 inches. The column of 
discs was revolved past the cleaners 
by a small electric motor at the 
rate of one revolution in four min- 
utes. 

This unit was inserted in the hon- 
ey line between the pump and the 
honey tank. As a_ precautionary 
measure, a pressure gauge was used 
between the pump and the filter. 
The purap drew the honey directly 
from the extractor without any 
sump or straining of any kind. A 
hot water jacketed pipe and a coil 
in the extractor raised the honey 
temperature to 105° F. before reach- 
ing the filter. 

This filter used on 40,000 
pounds of honey as it came from 
the extractor. It filtered the honey 
at the rate of about 300 pounds per 
hour at 105° F. The pump pressure 
varied from five pounds per square 
inch to twenty-five pounds per 
square inch. Mr. Marcy spent 
than one hour servicing it while ex- 
tracting his entire honey crop. The 
canister was emptied at noon and 
at evening. 


was 


less 


Observations 

The author of this article spent 
some time with Mr. Marcy. Various 
adjustments and observations on its 
operation were made. A transparent 
plastic canister was used so that ob- 
servations on the flow through the 
filter could be made. It was dis- 
covered that an increase in temper- 
ature above 105° F. reduced the ef- 
ficiency of the filter, though it did 
increase the rate of flow. Increase 
in pressure did the same thing. That 
is to say a temperature above 105° F. 
and a pressure above ten pounds 
per square inch increased the amount 
of foreign material or debris that 


passed through the filter with the 


honey. 

The effect of raising the honey 
temperature seems to be to soften 
the wax. The more it is softened 
unless entirely melted—-the more it 
will bind and pack on the discs and 
cleaners. Then it will be worked 
through or bind and hold the re- 
volving column of Further- 
more, it presents less resistance to 
being carried between the 
particularly if the pressure or veloc- 
ity of the honey is high. It was felt 
that a temperature of 95° F. might 
be high enough to overcome the ex- 
treme viscosity of cold honey but 
not so high as to soften the wax 
appreciably. However, with Mr. 
Marcy’s small unit the rate of flow 
at 95° F. was insufficient to 
his extracting requirements of 300 
pounds per hour. 


discs. 


discs, 


meet 


The effect of high pressure was to 
force more debris through the discs 
before it came around to the clean- 
ers and made the unit very difficult 
to rotate. The flow of honey was 
virtually nil using gravity. Oper- 
ating with a five to ten pound pres- 
sure per square inch maintained a 
sufficient rate of flow. It seems a 
pressure drop through the filter of 
about five pounds per square inch 
was necessary. 

Adjustments 

The filter being used had a small 
canister in which the debris ac- 
cumulated. A larger canister was 
fitted and this permitted the filter 
to be operated longer before it was 
necessary to empty it. The drain 
hole on the canister was not large 
enough to drain out the cake of wax 
that is formed on the cleaners. This 
larger canister was fitted with a 
clamp that permitted rapid removal 
for emptying. Because wax floats 
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on honey, the upright position of 
the filter was considered undesir- 
able. It was, therefore, mounted 
horizontally. This permitted the ac- 
cumulation of wax removed by the 
scrapers to float away from the 
column of discs. A shield was made 
that prevented a folding in or return 
of wax from the cleaners to the re- 
volving column of discs. It shed the 
material upwards. A slow rate of 
revolution on the discs reduced the 
amount of wax returned by a “fold- 
ing in” effect which rapid revolution 
encouraged. 

A larger unit, with at least 1% 
inch inlet and discharge would re- 
duce the velocity of the honey pass- 
ing through the filter. By reducing 
the velocity of the honey, less wax 
and debris would be carried through 
the discs. The larger canister would 
permit more of the debris to float 
up and away from the discs. 

Results 

The results of all these observa- 
tions and adjustments were very 
gratifying. However, the honey that 
passed through this filter would not 
be clean enough to grade as No. 1 


Below: The Cuno filter and its mechanism. 
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in Canada, the reason being that 
some of the material in the honey 
is in the form of very thin scales 
The edges of the comb removed by 
the uncapping knife are all of this 
order. If these scales are carried by 
the stream of honey and presented 
edgewise to the column of discs they 
pass through, they do not 
them to be 
cleaners. 


lodge on 
scraped off by the 
Experience indicated that, 
though the amount of material car 
ried through in this way was very 
little, it was apparent when floating 
on the surface of a tin of honey 

To check on the quantity of debris 
that was passing through the filter 
a cloth bag about 
square made of very 
fine, closely material) was 
secured to the end of the discharge 
pipe. At the end of a day (3,000 
pounds) this bag was removed, 
drained and washed with cold water. 
The accumulation in the georgette 
bag was all collected carefully. It 
amounted to about a tablespoonful. 
So that even though this filter 
would not do a good enough job to 
satisfy the honey inspectors, it did 


fifteen inches 


georgette (a 
woven 


Below: Filter assembled. Note low speed 
uction gear motor mount on 
super. The large black disc be- 
hind the thermometer is an added 
gear to reduce speed. 
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Right: General view of 
extracting space. Part 
of the extractor on 
left. Filter is shown 
in position beyond the 
wash tub used for 
holding uncapped 
combs. 


such a good that, by the ad- 
dition of a of cloth-—which 
would last two days without atten- 
tion—-the honey was ready for the 
consumer. 


job 


piece 


A great many commercial bee- 
keepers are not packing honey for 
the retail trade. For this class of op- 
erator Mr. Marcy has demonstrated 
that a filter of the type used by 
him is very satisfactory. Certainly 
by far the most satisfactory answer 
so far found for the straining prob- 
lem of the beekeeper. 

This filter removes 99% 
of the visible particles as they come 
from the extractor. It does not re- 
move the and colloidal ma- 
terial that some people think con- 
tribute to the food value of honey. 

The unit used was a small one. 
Larger units are available and there 
is every evidence that they can be 
operated in the same manner as de- 
scribed with equally good results. 
Mr. Marcy certainly rendered 
beekeepers a by adapting 
and of filter for 


type of 


pollen 


has 
service 
testing this 
use on honey 


type 


Below right: Pilter with canister removed 
as for emptying. 





How to Stay 


in the Pollination Business 


your first orders, setting up your 

pollination service, and learning 
the business you’ve decided to de- 
vote yourself to, you may forget the 
fact that it is easier to get into a 
business than to stay in that busi 
ness. 


I’ the hustle and bustle getting 


Maybe finances, bee poisoning, bee 
disease, or even lack of repeat cus- 
tomers will awaken you to the fact 
that you and your business are at 
a crisis, but such a warning may be 
too late. 


It might be well to take a few 
minutes to think about how to keep 
your customers. Full value for the 
money they are spending seems to 
be the customer’s main concern. If 
they are getting colonies with a 
maximum working force for the 
time of the year, if they are getting 
prompt service, and their crops seem 
to be benefited from your bees, then 
you're on the right track. 

Feeding your colonies will stimu- 
late brood rearing and give you 
bumper colonies. Leaving all the un- 
sealed brood with a colony when it 
is moved will also help ensure a 
maximum working force, since the 
gathering a colony does is in direct 
proportion to the amount of brood 
they are feeding. 

Keeping colonies headed by a 
young dependable queen will make 
for better colonies. 


Though populous colonies are part 
of the battle, they alone will not 
keep your customers. You've got to 
offer prompt, fast delivery. You've 
got to be dependable. 


If a pollination order is taken 
some months ahead of the blooming 
period, don’t forget the order. De- 
liver it early, leaving time to still 
deliver other colonies on last minute 
orders to the same type of crop. 
Never forget that first customers 
come first. If you stress this, your 
regular customers will vie with one 
another in getting their orders 
placed early. Farmers have a nat- 
ural pride tn getting their service 
before others, so it will be an ad- 
vantage to recognize this character- 
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by Milton H. Stricker 


istic and plan your work to the 
mutual advantage of yourself and 
your customer. 

Perhaps a silght qualification is 
in order here. Don’t be in such a 
hurry to deliver your wares that you 
conflict with your customers spray 
or dusting schedule. This can put 
your colonies out of action and you 
out of business. 


It has been said that the success- 
ful business man is one who never 
makes any promise that he can’t 
keep. In the pollination business 
you will have to make promises on 
delivery and the more of these you 
fulfill the more successful you will 
be. 


There will be times when you will 
think that there are other bee chores 
more important, but if you have a 
delivery date, you'd better keep it 
if you're going to make a career as 
a pollinculturist. 


You've got to indulge in fair trade. 
By all means, establish a price com- 
patible with that of your competi- 
tors. Maintain this price at all times. 
Don't let one customer find you are 
charging him more money for 
colonies. 


This doesn’t mean that you can’t 
give quantity discounts. Though the 
Federal Trade Commission has been 
known to take a dim view of such 
“discrimination,” it is still legal to 
cut the unit price if your customer 
takes a large number of bees. If 
you decide to do this, type or print 
your price list and if the small 
grower complains that the big 
grower gets his colonies cheaper, 
give him a copy of your list. 

Make several such “breaking 
points” in your list. This will en- 
courage the grower who takes eight 
to take ten wherein the _ price 
changes and he will be able to get 
his colonies at a lower rate. 

This will encourage the man who 
takes twenty to take twenty-five 
and so on. Remember you can de- 
liver and service a lot of colonies 
at one location almost as cheaply 
as a few. Also, the more the grower 
takes, the more sure he is of getting 


ample pollination. You will benefit 
by more income, plus a satisfied 
customer. 


If you wish to give introductory 
offers to new customers, extra colo- 
nies can be offered, and then be sure 
to explain that this introductory of- 
fer is for the first year only. There 
is danger in offering a price cut the 
first year because growers are often 
adverse to the second year increase. 
While supplying an extra colony to 
every five they rent is painless to 
both parties, the more colonies, the 
better job you'll be able to do for 
your customer. 

At all times, remember that price 
cutting is only excusable during 
recessional periods and then only 
if most of your competitors have 
done so. “Be not the first to cut 
your price, nor the last in depression 
times,” is a good old-fashioned mot- 
to that is always in style. 

The average farmer does not 
know what goes on inside the hive. 
He will only be able to judge how 
good your colonies are by the hive 
entrance activity and by bee activity 
in his blossoming crops. As a ges- 
ture of good will, offer your cus- 
tomer a bee veil and show him the 
inside of a colony. The more he 
knows about your business and the 
better you explain it to him, the bet- 
ter opinion he has of you. Cement 
your business relationships with 
friendship and understanding, and 
when your customer tells his neigh- 
bor, “He knows more about 
than anyone else in this state, 
you've got a permanent customer. 


bees 


” 


To keep him as a permanent cus- 
tomer, learn about his crop and 
his problems. After all, you haven't 
a monopoly on troubles. The more 
you understand what he has to con- 
tend with, the easier you will make 
your own work. 

With crops that require pollinators 
for long periods, occasionally even 
one of your best colonies may go 
sour. Prompt replacement will en- 
sure your business reputation and 

(Please turn to page 378) 
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ELMER G. CARR 


ORE than fifty years ago, a 
M young man sat before the 

telegraph key in an isolated 
New Jersey railway station. He 
moodily regarded the forms that 
needed his penciling. He noticed a 
lone bee upon a straggly flower out- 
side the office window. Why couldn’t 
he be free like the bee he saw work- 
ing there? He saw a fascination in 
this golden insect that remained 
with him to his death. 

A few days later, this young 
station agent visited the local “bee- 
man,” who told him the “mysteries” 
of beekeeping as far as the man 
could ever hope to know from his 
skeps. 

Reading a paper one day, Mr. Carr 
saw the advertisement of a joint 
meeting of the New Jersey, Pennsyl- 
vania, and Philadelphia Beekeepers’ 
Associations to be held September 7, 
1905, at the Root apiary at Jenkin- 
town, Pennsylvania. He took the 
day off and used his railroad pass 
to visit the meeting. There, he was 
enthralled by the advocates of the 
“patent hive.” He listened to the 
“greats” of those days. 


Mrs. Sarah Carr, his widow, still 
remembers him bursting into the 
house that night, slamming the door 
and exclaiming, “I spent fifty cents 
to join the New Jersey Beekeepers’ 
Association.” 

Mrs. Carr believes that meeting 
and that fifty cents changed his life. 
He went to every meeting. He bor- 
rowed every bee book for miles 
around. In 1908 his apiary in New 
Egypt consisted of 27 colonies. From 
these, that year, he increased to 39, 
and produced one and a half tons 
of honey. 

The following year, at a meeting, 
he listened to Dr. Phillips who spoke 
upon the advisability of foulbrood 
laws for New Jersey. From then on, 
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the Association, 
sparking its action 
foulbrood legislation, 
after many delays and 
veto, the 
A little more than a 
Mr. Carr became the 
another large decision in the life of 
the man who started out as mildly 
interested in the lowly bee 


Mr. Carr 
went all out for 
and finally 
a governor's 


with 


law was passed 
later 
inspector, 


year 


bee 


The work was tough, but he spent 
every minute of it doing a 
four hour-a-day job. 
state by train, trolley, 
bicycle and on foot. After working 
from early to late, he would rush to 
various farm meetings and talk upon 
foulbrood and its dangers. Then he 
would arrange a meeting in one of 
the model apiaries he established, to 
promote better the 
state. 

In the autumn of 1915, he 
selected by Dr. Phillips to make a 
survey of beekeeping in North Caro 
lina. The comprehensive’ survey 
made by Mr. Carr was published by 
the United States Department of 
Agriculture as Bulletin Number 489 
in 1916. 

Carr’s writing experience gave him 
the idea to write a book explaining 
the principles of keeping bees in New 
Jersey. The result was “A Manual 
of Bee Husbandry” dated 1915 and 
published by the New Jersey Experi 
ment Station. Even today, it is con- 
sidered the best treatise on 
eastern beekeeping ever written 

In 1912, Mr. Carr was elected sec- 
retary of the New Jersey Beekeepers’ 
Association, a which he 
gave his all for thirty-six 
helping to bring the Association 
from a mere fifty members to over 
seven hundred. 

Ill health 


twenty- 
He covered the 
livery rig 


beekeeping in 


was 


concise 


position to 
years 


forced his 
from the bee inspection in 1938 
More than ever, he devoted himself 
to the New Jersey Beekeepers’ Asso- 
ciation, which he felt was the 
way of bringing better beekeeping 
methods to Jersey apiarists 


retirement 


best 


The last year was not exactly as 
Mr. Carr would have ordered it, but 
our lives are often like that 
and health forced him to sell most 
of his bees and he said, “Each time 
I sell a colony, I feel as though some 
part of 
to be 


His age 


me is slipping away 
regained.” 


never 


His garden occupied his spare time 


and it was there, hoeing and tending 


JOSEPH SAUGIER 
One always the passing 
old friend, comrade and co- 
worker even if he has lived a long 
full life. In the 
gust, ‘Joe’ Saugier died at the age 
of 91. He had friend 
employee of the Dadants since 
earlier days; helped dip wet 
in melted 
the 
Vandervoort 


regrets 
of an 
early days of Au 
and 
the 
boards 
wax to get sheets, mold 
into foundation on old 

hand mills and trim 
sheets to frame size. Later 
came the Weed power process when 
he took the milling de 
partment 


been a 


sheets 
these 
charge of 


Joe often said that by his calcu- 
lations he had milled enough sheets 
of foundation to. stretch three 
fourths the way round the world 
We older Dadants doubt it not, since 
foundation milling without him was 
before our recollection. He 
well helped with the 
feeding to extracting. 

1925, 


interest in 


had as 
bees, from 
Retiring in Joe 
tained his 


always re 
his old pro- 
is likewise 
Besides George, 
two daughters and his 


fession. George, his son 
with the Dadants. 
another son 
wife survive 

His was a long, busy, useful ten 
ure of life 


his plants that he was stricken with 
a heart attack in early July, his 
death occurring on July 24. 

(Yes, Mr. Carr 
worker for beekeeping 
His writings also 
general articles 
well as for 


was a tireless 
betterment 
included many 
for newspapers as 
magazines; he 
an extension agent on beekeeping 
during the First World War and 
through the years attended meetings 
far and wide where his influence was 
always for the best. His was a full 
life as an for the 
We will 


bee was 


active proponent 
and his 


Editors) 


beekeeper bees 


miss him 
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World List of Bee Research Workers 


edited by Dr. Eva Crane 


This list gives the names and addresses of 370 re- 
search workers in fifty different countries who are 
working on bees, bee products, beekeeping methods and 
allied subjects. The list is arranged in alphabetica! 
order of country; for each country a list is given of the 
institutes where research on bees is being carried out. 
together with the names of those at each institute who 
are concerned with bees. This is followed by a list of 
research workers in the country not attached to any 
institute. There is also an alphabetical index of names. 

40 pages. Price 5/ - or 75 cents post free 
from Hon. Publications Secretary, Bee Research As- 
sociation, 2 Northover, Bromley, Kent, England, 
or from the American Bee Journal, Hamilton, 
Illinois. 





Mount Everest . . . 
Presentation Fund for E. Hillary 


The fact that Mount Everest has at last been 
climbed, by a beekeeper, has given pride and pleasure 
to beekeepers the world over. The Bee Research As- 
sociation, as publisher of the international journal, “Bee 
World,” is inaugurating a fund to mark the outstanding 
achievement of the New Zealand beekeeper Edmund 
Hillary in reaching the summit of Mount Everest. The 
form which the recognition will take, and other details 
not yet decided, will be announced later. Beekeepers 
in all countries are invited to contribute to this fund, 
and beekeepers’ associations may care to organize sub- 
scriptions in their own countries and pass them on to 
the central fund. 

Subscription, and any other communications, should 
be sent to the Hon. Subscription Secretary, Bee Re- 
search Association, 10 Barnett Wood Lane, ASHTEAD, 
Surrey, England. 





About Honey Plants... 


I do not know much about honey plants, but I do 
know if they do not yield rapidly, the honey is dark 
and likely strong. In southeast Missouri, oodles of cot- 
ton is grown, vetch can be grown there and is grown 
for orchard cover. Ladino makes fine pig pasture, bui 
torments the bees with nectarless bloom. Yellow trefoil 
is coming into Missouri for pasture use. It is fine. 

In southeast Missouri the soils are sandy, climate 
moist, but the Central Ozarks are not good, and few 
bees are there. Southwest Missouri has acres of coai 
company soil dumps from strip mining and sweet clover 
on the mining land should do well and yield well. 

(L. F. Childers, Missouri) 





How to Feed Bees ... 


Here is a trick I figured out to feed bees and I 
sure wish I had known about it before. Take a 60 
pound can and cut out the top, then cut a % inch 
board just the right size to fit loosely inside the can 
and drill as many % inch holes as possible in it. Set 
this on top of a full can of sugar sirup for outdoor 
feeding. They will take a 60 pound can of sirup in one 
day without a dead bee. 

(C, Netherton, Colorado) 
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Treatment for a Bee Sting . . « 


I have been keeping bees since 1905 and have tried 
tobacco, ammonia, soda and so on, but had not found 
a thing to stop the discomfort of the sting until abour 
three years ago. The poison of the sting does not bother 
me except when the bees sting me on my ankles. Then 
I can hardly walk for a week or more. I knew that 
kerosene is often used as a remedy and I decided to try 
kerosene on a bee sting. 

Therefore, when next a bee stung my left ankle, 
I put kerosene on it and it helped considerably. The 
next morning I had no pain at all. In ten days I got 
two stings on my right ankle, with the same results. 

(Lonnie 8S. Dickson, Kentucky) 





Bee Stings for Arthritis .. . 

I was being treated for osteo-arthritis by a 
cialist and for weeks attended his Clinic for 
electric treatment, 200 volts short wave once a week. 
One day before going in I treated my bad knee and 
leg to twenty stings and the result was a very much 
inflamed knee and leg. This alarmed the doctor who 
said I might be poisoned. I told him if that was the 
case, I ought to have been dead years before as it 
was nothing for me to get many stings when handling 
the bees, especially in bad weather. He advised me not 
to use any more stings for a month and to have no 
more treatments. At the end of the month I reported 
to him and all the pain and swelling was gone. He was 
surprised and noted down how many stings I had used 
in my way of cure. Then he asked me which I thought 
did the most good, the stings or the electric treatment 
and I answered “Well, doctor, that is for you to judge 
as a medical man.” His reply was “Carry on with the 
stings.”’ I did so to my satisfaction and ultimate cure. 

(John Kennedy, Scotland) 
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Code of Ethics ... 


1. It is my obligation to produce a sanitary product. 

2. It is my obligation, when buying honey, not to 
canvass the country for the distressed lots of honey, 
but to pay the market price. 

3. It is my obligation when selling honey to stores 
to never cut prices in order to make a sale. 

4. It is my obligation not to set bees in a locality 
when there are enough for the pasture. 

5. It is my obligation not to try to hold a location 
with fewer bees than it will support. 

6. It is my obligation not to leave diseased colonies 
to die and be robbed out. 

7. It is my obligation to have housed bee-tight any 
equipment from which bees might rob. 

8. It is my obligation to pay apiary rent with a 
good grade of honey and in small handy containers. 

9. It is my obligation to locate bees as far from 
houses, gates, and roads as possible. 

10. It is my obligation to cooperate with the regula- 
tory authorities. 

11. It is my obligation when asked by any organi- 
zation of the bee industry to serve in any capacity to 
do the assignment to the best of my ability. 

12. It is my obligation to support all the organiza- 
tions endeavoring to serve the bee industry. 

(From B Notes of the Colorado A. & M. Col- 
lege, January, 1952) 
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Honey Marketing Surveys 
Lead the Way 


by Roy A. Grout 


MMEDIATELY following World 

War II, the bee and honey indus- 

try found itself faced with a sub- 
stantial surplus of honey and a mar- 
keting problem which had grown 
very serious. Industry efforts ob- 
tained purchases by the Government 
for foreign relief and for school 
lunch, subsidy programs for export 
and for diversion, and price support 
for the producer. These programs 
were exceptionally beneficial and 
their value to the beekeeping indus- 
try cannot be estimated, but, as we 
knew from the very start and still 
know, such programs are not the 
ultimate answer to our honey mar- 
keting problem. 

We knew all along that it would 
be up to us as individuals, firms 
and organizations to solve our own 
marketing problems. Government 
peopie continually reminded us of 
the fact. 

As leaders of the industry, in 
meetings of the American Beekeep- 
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S. Joaquin Watkins 


Chairman Marketing Committee 


American Beekeeping Federation 


8S. Joaquin Watkins of Fruita, Colorado, was chosen to edit this 
month’s Spotlight because of his experience in marketing for the Fed- 


eration. 


Mr. Watkins has also been secretary of the California state 


association and is at present a member of the Executive Committee of 


the Federation. 
and Colorado. 


He is a honey producer, operating in both California 


Mr. Watkins has done a fine job in assembling material for this 
month’s discussion of honey publicity and we wish to express his 


thanks and ours to those who contributed the articles. 


We hope that 


this Spotlight will help to make this fall’s work on honey promotion 
even more successful than that of 1952. 





ing Federation, grappled with this 
problem, the first things to be pro- 
posed and sponsored were marketing 
surveys. It was contended by many 
that before we could establish an 
adequate honey marketing program, 
we needed to know more about why 
consumers did or did not buy honey, 
the type and size of container they 
preferred, what were their objections 
to retail packages of honey, and 
many, many other questions. 

Carly in 1952, at the request of 
the American Beekeeping Federation 
and the Oklahoma Beekeepers’ Asso- 
ciation, the Marketing Division of 
the Oklahoma State Board of Agri- 
culture conducted a consumer and 
retail store survey under its Re- 
search and Marketing Act program. 
This survey covered 2,110 families 
throughout the State and 828 retail 
stores. The results were summa- 
rized in the September, 1952, issue of 
the American Bee Journal, and a 
detailed summary and statement of 
results was mailed to packers over 
the country as a part of the October 
1952 honey promotion. 

Inasmuch as the 1952 October 
honey promotional program has 
been mentioned, it is proper perhaps 
to digress. Also early in that year, 
the Federation requested the Food 
Trades Division of the Food Distri- 


bution Branch, Production and Mar- 
keting Administration, U.S.D.A., to 
assist the honey industry in promot- 
ing the consumption and sale of 
honey. This request was granted 
and our readers are familiar with 
the stepped-up promotional program 
which resulted during October, com- 
ing to its climax with National 
Honey Week-—the last week of that 
month. 


We consider this help by the Gov- 
ernment to be the most worthy effort 
expended in our industry’s behalf in 
consideration of dollars spent and 
value received. A similar program 
on a lesser scale is being conducted 
this year and is described in this 
issue in subsequent articles. 


Returning to the marketing sur- 
veys. About the same time that the 
first Oklahoma survey was conduct- 
ed, Washington State carried on a 
marketing survey designed to deter- 
mine the effects of various types of 
promotion on sales of honey. Space 
does not permit going into details, 
but, again, much helpful and worth- 
while information for the honey 
packer and distributor was obtained. 


Following these leads, marketing 
specialists in other states began to 
consider the possibilities of market- 
ing surveys for honey. Colorado, 
through its Division of Markets and 
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the Colorado Honey Administrative 
Committee, conducted a survey of 86 
large supermarkets, 128 large 
markets but with smaller parking 
areas and limited displays, and 401 
medium and small fooc stores—-615 
retails stores in all. The results of 
this survey are now available and 
will add greatly to our knowledge of 
our honey marketing problems. 

In addition, California has insti- 
gated a much more extensive study 
and survey of marketing that not 
only includes conditions in their own 
area but covers principal markets 
throughout the country. 

As usual, Oklahoma appears to 
have kept the lead with respect to 
market surveys. Following the Oc- 
tober honey promotion in 1952, Okla- 
homa decided to determine the 


effects of this promotional campaign 
and also to determine better how 
consumption and sale of honey could 
be increased. They interviewed 213 
supermarkets and chain stores, 36 
wholesalers, and 189 restaurants and 
cafeterias, the results of this 
valuable survey are now available to 
those involved in the distribution 
and sale of honey Space permits 
stating only that a significant sales 
increase was reported by the major- 
ity of group in spite of the 
fact that only some 20 per cent or 
less of these people had either been 
contacted about the campaign or had 
received any promotional material to 
help them. 


and 


these 


And Oklahoma now has set out to 
determine how best to effectively 
organize a program to promote the 





to seeing the word honey used 
in selling many other products, 
we are prone to sit back and think 


Pte seein because we are so used 


that honey speaks for itself. This 
is indeed a false assumption and if 
we do not start and continue telling 
the public about the advantages of 
eating honey and how to use it we 
shall lose more and the 
consumer's dollar. 

The majority of people who buy 
honey from the grocery stores today 
are older people. Either they were 
indoctrinated into using it years ago 
or have not yielded to the sales pro- 
motion of competitive products. As 
individual beekeepers we can do 
much to remedy this situation and 
have more people using and enjoying 
honey. 

State and county fairs are a good 
place to start. 


more of 


Nowhere else can so 
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sale of honey—-to create new con- 
sumers of honey at the trade level 
by actual tests of various media of 
advertising and promotion in in- 
dividual communities. A _ prelimi- 
nary report of this endeavor already 
is available 


Needless to add, real progress is 
being made in determining through 
consumer and sales surveys what it 
takes to our marketing of 
honey Those engaged in the dis- 
tribution and sale of honey should 
study these surveys and thenceforth 
take advantage of what they reveal 
It simply is a case of “Go thou and 
do likewise,” not only for honey 
merchants but also for state organi- 


improve 


zations which have the means avail 
able to them to 
worthwhile 


carry on similar, 
marketing surveys. 


wor rrr rrr rrr rrr rrr rrr rrr rrr rr rrr rrr ror oro ore 


The Role of the Beekeeper 
in Honey Promotion 


by Ray R. Reed 


Manager California Honey Advisory Board 


many people be 
short space of 
wonderful opportunity to extol the 
values and benefits of using honey. 
While this is perhaps best done by a 
county group or 
it never the less usually 


in such a 
presenting a 


contacted 
time, 


state organization, 
falls upon 
one or two persons to do the plan- 
ning and work. Each 
beekeeper should see 


and every 
to it that there 
more worth-while honey 
exhibits in his local county fair 
Beekeepers should see to it that the 
entire premium list for cooked foods 
made with honey is well covered or 
we face the 
having the 
them. This 
past. 

A frame of with a queen in 
an observation hive is a crowd stop- 
per and if the display puts 
the benefits of eating and 
using honey, surely a percentage of 
the people will start using honey 
more One mistake many of 
us who display in county fairs have 
the 
Showing 


is one or 


unhappy 
Fair 
has 


prospects of 
drop 
the 


Association 
happened in 


bees 


honey 
across 


often. 


made in the past few years, is 
stressing of pollination 
need of pollination by honey 
may enable us to get locations 
it does not sell a 
So let us 


ture’s 


bees 
but 
honey. 
with na- 
and tell 


pound of 
nutrition 
perfect 


stress 


most sweet 


the many uses of honey as a sweet 
ening agent. 

Remember also that at the county 
fairs there wonderful op 
portunity to find out the objections 


to honey from people who do not use 
it 


exists a 


Grocery stores are another place 
where a beekeeper can help promote 
honey. If your grocer has a display 
of honey compliment him for having 
it. A pat on the back will make him 
feel better and he will probably im- 
prove the display, happy that some 
one noticed it. If he does not have 
a display tell him about National 
Honey Week in October and ask for 
his cooperation. Suggest to him that 
with a good display of honey he 
would no doubt sell enough to be 
worth his time. Most grocers who 
put up a display of honey, keep the 
display because they sell enough to 
warrant the time and space. But 
remember if you are one of the bee- 
keepers who packs and sells honey 
at home, do not undersell your gro- 
cer. Price cutting take the 
business away from someone else 
but it not sell the 
sale of honey 

Most bakers honey especially 
in their sweet goods because it helps 
retain the moisture it has, thus keep- 


may 
does 


or promote 


use 


365 





ing them fresh. With the bakers 
who use honey regularly, one need 
only request their cooperation to tell 
the public from time to time that 
their baked goods are made with 
honey. If your baker does not use 
honey ask him for his cooperation 
in trying it with publicity during 
National Honey Week. Here again 
you may gain a steady user of 
honey if his sales increase or his 
customers compliment him about his 
goods made with honey. 

Most all daily newspapers have a 
home economist on the staff who 
has a page or part of a page giving 
information to housewives on pre- 
paring meals. One seldom sees this 
space used to give information con- 
cerning the use of honey. Home 
economists usually devote their space 


eer rrr rrr rrr rrr rrr rrr ror orrer 


to giving information on foods for 
which they have had requests. If 
you will only call or write for help 
in preparing some cooked food 
sweetened with honey the home 
economist will be very happy to as- 
sist you. Requests like this let ner 
and the editor both know that people 
appreciate the service. A request 
for help in preparing a cooked dish 
is usually followed in a week or two 
with space in the paper given to that 
subject. This I know from personal 
experience. 

These same tactics can be used 
in getting publicity from home econ- 
omists on radio and television pro- 
grams— also those of the extension 
service. The only measure they have 
in knowing what the public wants is 
by the requests they receive for help 


-——- 





Reaching the Consumer 
through 
the Honey Queen Plan 


by Kenneth F. Hazard 


to secure the maximum of pub- 


Ts object of the honey queen is 
licity with as little cost as pos- 


sible. To achieve this goal, the 
proper advertising medium must be 
selected. 

Appearing in the February and 
May issues of ABJ were articles that 
gave the step-by-step procedure in 
selecting a honey queen. Having 
accomplished this task, it is neces- 
sary to secure publicity. This is not 
a difficult job if certain principles 
are known and applied. 

An advertising medium is a means 
of delivering a sales message effec- 
tively. In the case of honey, this 
can be through the medium of news- 
paper, radio, television and _ public 
appearances. 

It is necessary that we gain the 
attention of the public, then awaken 
their interest which must then be 
turned to desire. All three objectives 
can be secured through the use of 
available advertising media in your 
vicinity. However, after we have se- 
cured space and time in the available 
media, we cannot stop there but 
must repeat our message as often as 
possible. Continuity is essential to 
ensure a relatively complete cover- 

‘ 
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age. Numerous experiments have 
demonstrated the rapidity with 
which people forget, especially after 
exposure to a new product or mes- 
sage. Other experiments have shown 
how frequent repetition of that mes- 
sage reinforces the memory. 


Michigan beekeepers, understand- 
ing these principles, proceeded to 
take advantage of them in making 
the Michigan public honey conscious. 
NEWSPAPERS 

Since the newspapers, especially 
the Sunday papers, are read by the 
entire family, Michigan proceeded to 
use their medium to the fullest ex- 
tent. 


Pictures were taken of the honey 
queen contest, crowning of the queen 
and of the queen working in the bee 
yard while dressed in shorts and 
blouse. These pictures, we knew, 
would gain attention and arouse in- 
terest. 


The newspapers, in the small 
towns where beekeepers lived, were 
called upon, and a glossy print of 
the queen was offered to the editor 
if he would print it in one of the 
issues. A short article of interest 


about the girl being selected by the 


This still leaves the restaurants, 
soda fountains, candy and ice cream 
makers who could use honey and be 
a good source of publicity. As there 
is no extra profit to be gained by 
this group in using honey most of 
them are very obstinate about using 
honey. 
that by honey, 
honey itself will help sell their pro- 
ducts. 


Here you can only suggest 


using or serving 


In reading this many of you are 
going to say all well and good, but 
I just don’t have the time. 
remember that everyone always 
finds the time to do something one 
really wants to do and that we as 
individuals must all do our share in 
the promotion of honey if we 
to enlarge our markets. 


Let us 


are 


wre ee ee ee we eee er 


beekeepers 
picture. 

Also we called upon the editor of 
the Sunday pictorial section of the 
Detroit News which has the largest 
circulation throughout the state. 
Publicity consisting of a half page 
of pictures and story was run in the 
Sunday issue at the beginning of the 
fair. 

It was found that the newspapers 
were happy to cooperate in all in- 
stances. 

RADIO 

Radio has a greater coverage than 
television but it must be remembered 
that radio advertising is addressed 
to the ear rather than the eye. 

The radio program schedules were 
checked for one week to determine 
the best known performers, keeping 
in mind that we wanted appearances 
on all available stations and at var- 
ious times from 8 A. M. to midnight. 


was included with the 


American Bee Journal 





Next, we,telephoned or wrote a 
letter to the performers. In the 
conversations or letters we stated 
that the Michigan Beekeepers had 
selected Miss as their 
honey queen and that she had re- 
ceived large amounts of honey to 
give to whomever she wished. They 
were informed that the honey queen 
wanted to appear on their program 
and that at that time present them 
with various types of honey. Every- 
one called upon was very cooperative 
and readily agreed to her appearance 
on their program. 

Radio coverage was secured from 
five minutes of announcements that 
the honey queen would appear on the 
program the next day, to thirty 
minute personal appearances. 
TELEVISION 

In recent surveys it was proved 
that television commercials scored 
high in retention, conviction, approv- 
al and persuasion. It was shown 
that the televiewer was more im- 
pressed by what they saw than what 
they heard. 

The same procedure was followed 
in selecting the various TV programs 
and gaining admittance on the air 
as was used in securing radio time. 
The stars were especially anxious to 
have something different on their 


programs and went out of their way 
to cooperate. 

Television coverage was from five 
minutes of announcements that the 
queen would appear the next day to 
one hour programs during which the 
public saw beehives, bees, 


live per- 


sons dressed in bee suits and veil 
honey of all kinds, and foods baked 


with honey. 


PUBLIC APPEARANCES 
Since the queen was to 
the Michigan State Fair each 
we took advantage of the 
that could be secured 

The first day of the fair, she ap 
peared in the parade riding in a lim 
ousine which had 
side reading “Miss 
Michigan Honey Queen.” This 
ade went a distance of six 
while thousands of 


appear at 
day 
publicity 


each 

1952 
par 

miles 


banners on 


persons looked 


on. 
Also appearing in the State 
Coliseum were 


Fair 
top television 
and recording artists 
Cornell, Al Harmoni- 
The and many 

Realizing that they wanted 
as much publicity as possible to se- 
cure the greatest attendance to their 
shows, we contacted them individ- 
ually and offered to have the honey 


radio, 
such as Don 
The 


Dominoes, 


Martino, 
cats, 
others. 
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At left and center, below, is 
Barbara Seidelman, 1951 Michi- 
gan honey queen. 


The other three pictures show 
Pat Norman, 1952 honey queen. 
Both queens appeared on radio, 
television, and at the state fair. 


queen appear with them in the band 
shell where she would present them 
with honey before the thousands 
watching. We made them believe 
that the queen would do them a lot 
publicity while we 
that such celebrities being as- 
with the queen and 
honey would give the honey industry 
a tremendous amount of publicity. 
The honey 


vf good, 
knew 


wise, 


sociated honey 


queen presented honey 
to the governor, senator, mayor and 
many other public officials. Pictures 
were taken each time and placed in 
local papers 

Accurate 
amount of 
sion 


records were kept as to 
radio and televi- 
Newspaper coverage and other 
publicity was also recorded. It was 
discovered that had the honey indus- 
try paid for all of the radio, televi- 
sion and performer's time, along with 
newspaper that it 
twenty 
Where could such 
promotion be 


time on 


cost of 
would 
thousand dollars 


items, 


have cost well over 


sales secured for so 
little other’ than through the media 
that we selected? 

Other states are missing a wonder- 
ful opportunity if they do not take 
advantage of the Michigan idea of 
reaching the consumer through the 
honey queen plan. 


Michigan 


ete ee 





HE first requisite in selling 
7 honey is to have a good product 

of consistent quality. A nation- 
al survey shows that eight out of ten 
shoppers do not take a list to the 
market with them, therefore, it is 
necessary to have an attractive con- 
tainer and a label that will readily 
catch the eye of the _ prospective 
buyer, and to have the size container 
the customer wants at a price that 
she will pay. This is a big part in 
selling and should start with the 
storekeeper. Most storekeepers, large 
or small, will not hesitate to carry a 
good stock of honey if the packer 
will guarantee the product. Personal 
contact with the store manager helps 
in keeping him interested and his 
display attractive and clean. The 
major chains advertise honey in 
their store ads several times a month 
if the packer keeps a complete line 
at his disposal at all times. There 


Advertising Pays 


by Grover Turner 


is no need for price cutting because 
honey will sell. 


There is always a lot of free pub- 
licity during National Honey Week 
in the papers and on local radio sta- 
tions. This helps to keep people 
honey conscious. Be sure to take 
advantage of the publicity given by 
the P.M.A. Your county agent will 
help immeasurably in keeping honey 
on the minds of people by seeing that 
honey is served at all of their dinner 
functions. 

Children play a big part in influ- 
encing the parent’s buying, so part 
of the advertising should be aimed 
at the children. This is where radio 
and TV come in. The local radio 
station here had a program every 
morning where 2 song was played 
and the first one calling in the cor- 
rect title of the tune received a card 
from the station entitling them to a 
free five-pound container of honey 
from any grocer. This stimulated 
the buying of the storekeeper and 
encouraged him to keep a larger 
stock. Honey sales increased con- 
siderably during the four week pe- 
riod this was run. 


On TV we had a glass display hive, 
and conducted a round table discus- 
sion. Containers of all sizes of 
honey were displayed also. Some 
packers do not believe in gimmicks, 
but I have found that they pay, and 
the big name chains are always 


wanting new ones. It is a proved 
fact each time we have a new gim- 
mick, honey sales soar. This sum- 
mer we have had a fishing contest. 
A printed card was put in each case 
of honey for a period of four weeks. 
At the end of that time all cards 
were turned in, and three drawn out. 
The three winners were given an ex- 
pense paid fishing trip to western 
Colorado, the finest trout fishing 
country anywhere, of one week, 
three days, and two days respective- 
ly. The more cases of honey bought 
gave them more chances at winning. 
This went over in a big way and 
sales increased fifty per cent. 


At one time we had twenty-five 
glass display hives, surrounded by 
large honey displays, in major mar- 
kets in cities over the state. It costs 
to advertise, but it pays. 


During National Honey Week we 
gave a recipe to the baker at the 
local bakery featuring a honey cake 
with honey frosting. They sold so 
well he had to bake them several 
times. He makes them now regular- 
ly as he has had many calls for 
them. 

Be sure to take advantage of the 
publicity offered by the State Mar- 
keting Committee for your local 
area. People have to be educated in 
buying honey, and it takes constant 
advertising, but it pays off. 

Colorado 





Selling at Home .. . 

L. E, Strader of Rural Hall, North 
Carolina, sends a letter which he re- 
ceived from Mrs. Darwin Daughery 
of Virginia, who in 1952 was travel- 
ing with her husband and purchased 
sourwood honey from a pack by Mr. 
Strader. She found the address of 
course on the container and wrote 
that she must have some more of 
that particular kind of honey. 

This illustrates the average buy- 
er’s reaction to honey as an unusual 
country product. 

When Mr. Strader sent us the let- 
ter, he said that he has between 50 
and 60 colonies of bees in connection 
with a grocery store. He gets an 
average sourwood crop of between 
two and three thousand pounds of 
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honey, which is all sold at 60c per 
pound. The store is on a _ heavily 
traveled highway with many tour- 
ists stopping. Ofter the price seems 
high to those who want to try sour- 
wood honey, but if they take home 
a small jar and sample it, they usu- 
ally write back for more. This 
proves as far as we can see that 
taste is what counts with the buyer 
who likes honey. 





Mass-Marking Honey Bees... 

Fluorescent compounds like fluor- 
escein are used to mark all bees 
leaving a hive, through a set of 
marking blocks fitted into the en- 
trance. The bees must walk between 
two strips of velveteen liberally 
dusted with the marking powder. 


Enough adheres to the legs and body 
of the bee to permit identification. 
So all honey bees passing through 
the entrance are automatically 
marked. Subsequent identification is 
also greatly facilitated through the 
use of ultra-violet radiation. 

Reported by 

Dr. J. N. Tennent, Scotland 





Insect Report... 

Boll weevil seems heavier this 
year in North Carolina, South Caro- 
lina, Georgia and Alabama with 
smaller infestations in Oklahoma 
and Arkansas. 

On the second cutting of alfalfa 
in Nebraska, Colorado and Wyo- 
ming, injury was severe from alfalfa 
weevil. 
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EFORE we attempt to get too 
far into the subject of how the 
honey packer can help in the 


October promotions, let us briefly 
review just what is a honey packer. 


In most instances, a honey packer 
is also a beekeeper. That is, he 
operates some colonies of bees him- 
self. But, in order to augment his 
own honey production, he buys ad- 
ditional quantities from other bee- 
keepers. Many of these other bee- 
keepers who sell him honey sell him 
only a portion of their crop, market- 
ing the balance of it themselves. 


Besides that, the average honey 
packer operates one or more delivery 
trucks from which honey is sold 
under the packer’s name to grocery 
stores or other channels of retail 
trade. 

Another way in which the average 
honey packer gives service to our 
industry is that normally he is large 
enough in size to furnish some of 
the larger bakers with enough honey 
to produce some of their goods. 

As a result 
our honey 
honey 


of these activities in 
industry, the average 
packer is usually the most 
widely versed individual in any given 
area, both on the amount of honey 
produced in that area as well as the 
amount of honey sold in the area. 
His knowledge of the values and the 
goodness of honey are 

given high consideration. 


also to be 


Last year, and again this year, the 
Production and Marketing Adminis- 
tration, U.S.D.A., is ready and will- 
ing to help beekeepers market their 
crops. The P.M.A. representatives 
have accepted the challenge and 
are ready to go to work for us 
as honey promoters in the larger 
metropolitan areas in such cities 
as New York, Chicago, St. Louis, 
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How the Honey Packer 
Can Cooperate in the 
October Honey Promotion 


by Art Kehl 


and cities 
P.M.A 
the work, but 


good 


Dallas, Los 
similar in size. The 
will do the bulk of 
if we are to do a 
promoting honey and publicizing its 
then surely much more 
information about honey must reach 
the grass roots level. In other 
words, the people in the smaller 
towns and in the rural communities 
must be told about This is 
where the packer do a 
terrifically good job 

First of all, when the beekeepers 
come to him with a portion of their 
honey crop, he can discuss the Octo 
ber promotion with these beekeepers, 
indicating to them all that is being 
planned and how the beekeeper him- 
self join in to make the pro 
gram a_ success The American 
Honey Institute at Madison, Wiscon 
sin has beautiful set of 
samples of all of their literature 
This set, well mounted on corrugated 
paper, should be 
honey packer for 
place of business 
gether with a 
should be 
who do 
The 
dustry if he 
go-between; 


Angeles 
men 


job of 


goodness, 


honey 


honey can 


can 


available a 


ordered by each 
display in his 
The display, to 
current price list 
shown to all beekeepers 
with the 
better help our in 
will offer to act as the 
that is, take the 
keeper’s money and order the desired 
literature to be from the 
Honey Institute to the beekeeper. Of 


business packer 


packer can 
bee 


sent direct 
course, the honey packer should have 
some of this literature 

use by his truck 
store Surely 
that he 
at least two or three window 


available for 
own drivers or 


salesman every store 


services ought to be worth 
stream 
ers and everal hundred 
leaflets 

During the last 
in September and _ the 
October 


made by the honey pack 


a supply of 
week or ten days 
first two 
weeks in 
should be 


er’s salesmen 


special effort 
to encourage store op 
build dis 
plays of honey in attractive spots in 
the store 


erators to allow them to 


Further than that, the honey pack- 
er should make it a point to follow 
up on all of the bake shops 
other manufacturers to whom 
he sells honey to see to it that they 
give the fact 
that their merchandise does contain 
honey. 


and 
food 


special emphasis to 


Because the average honey packer 
in the United States is a much more 
widely known individual in his local 
community the beekeeper, 
the must the 
responsibility of spearheading our 
October promotion He should 
search the editor of his local 
newspaper and request from him edi- 
torial promotional space for Nation 
al Honey Week during the month of 
October. radio stations should 

and if there is 
television station 
in your community, then, Mr. Pack 
er, they too should be approached. 

It is the fact 
that a number of packers 
would the prepare 
newspaper write-ups 
broadcasts. To make it 
P.M.A have 

write-ups for 


than is 


honey packer assume 


out 


Local 
be asked for time, 


such a thing as a 


easy to recognize 
honey 
not have time to 
copy for such 
or radio 
the 


such 


easy 


offices pre 
indus- 
packer or beekeeper 
the needed ma 
a good job of local pro- 


pared our 
try, and anyone 
alike 


terial 


may 
to do 
motion by contacting their regional 
or State P.M.A 
you do not 


ecure 


Just in 
who your 
chairman is, here is his 
Area Art Kehl, G 
B. Lewis Co., Watertown, Wisconsin; 
Atlanta Area —L. H. Little, 705 Em 
ployment Se Nashville 3 
Area-Lester L 
Dwight St., Dallas 
Francisco Area—-Ray R 
Reed Frackelton Pl., Los An 
geles, California; and New York 
Area—-R. B. Willson, 250 Park Ave 
New York 17, New York 

There is other method by 
which we can secure a great deal of 


Chairman 
case know 
regional 


name: Chicago 


Bldg 
Dallas 
McGee, 314 8S 
San 
1389 


Tennessee 


Texas; 


one 


favorable publicity for honey which 


I have not mentioned and do not 
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want to forget and that is by “word 
of mouth” to the public in general. 
Every honey packer in our country 
should be ready and willing to ap- 
pear before Kiwanis, Rotary, Lions, 
or other kinds of clubs to talk about 
honey and beekeeping. Certainly 
the mayor or city manager of every 
community in our country should be 


given a gift pack of honey and asked 
to make a local proclamation that 
the last week in October is National 
Honey Week and so celebrated in the 
community which he leads. 


This is a long and detailed pro- 
gram for our active honey packer, 


but there is no question about it. If 


the packers will do as suggested in 
these paragraphs and encourage 
their beekeeping friends to do like- 
wise, the honey industry’s market- 
ing problem will rapidly disappear, 
and beekeepers will receive the kind 
of return for their product for which 
they have so long been seeking. 
Wisconsin 





ITH National Honey Week ap- 
W proaching at a rapid pace it 


is time for every one con- 
cerned with the Industry to take in- 
ventory to see that plans are well 
laid for a really great National 
Honey Week in ‘53. 

State and county organizations 
should contact their State and Local 
Home Economic Departments and 
ask them for their help. Find out 
if the Home Demonstration agents 
have a good cookbook with honey 
recipes and if they haven't, see that 
they get one. If your organization 
has any money I suggest you buy 
some advertising, either radio or 
newspaper. 

In Idaho we tried an experiment 
last year. We spent several hundred 
dollars for spot commercials on five 
radio stations in different marketing 
areas of the state. In these com- 
mercials we offered to anyone that 
would write to the station to which 
they were listening, an ‘“Old-Fash- 
ioned Honey Recipe Book” free of 
cost. We gave away several hun- 
dred of these books in almost every 
area of the state, and some out of 
state. (We even sent a few into 
Colorado and I am going to send 
John Holzberlein a bill for them 
when I get time!) 


To supplement the radio advertis- 
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What the State 
Associations Can Do 
To Promote Honey 


by Charles 


ing, we furnished free point of sale 
material, purchased from the Amer- 
ican Honey Institute, to any produc- 
er or packer who would use it. By 
this method we succeeded in getting 
point of sale material into several 
hundred stores. Just how much 
honey our campaign sold we have no 
way of knowing but it surely did 
sound good at breakfast time to 
have the radio announcer say, “Are 
you enjoying Idaho honey with your 
hot cakes this morning?” And we 
also had the feeling that we were 
trying to sell honey and help our- 
selves. 


There is one fact that everyone 
should bear in mind. During the fall 
almost every product has a sales 
campaign going and they are com- 
peting for space on the _ grocer’s 
shelves. I don’t remember just how 
many other products were having 
national weeks at the same time as 
Honey Week, but I do remember one 
in particular, National Macaroni 
Week. And believe me, in too many 
stores, macaroni had much more 
shelf space than honey. Why? Be- 
cause the macaroni salesman did a 
better job of selling than the honey 
salesman! 

National state and local organiza- 
tions could spend thousands of dol- 
lars on honey promotion with very 
little success if the individual sales- 
man does not do a good job servicing 
his trade outlets. He is the key 
figure in any sales campaign. His 
job is to convince the groceryman to 
put in a large stock of honey in a 


P. Hancock 


prominent place. In last fall’s cam- 
paign every grocery that had a dis- 
play of honey sold more honey in 
two or three weeks than they would 
normally sell in that many months. 

I am sure if everyone who is sell- 
ing honey would get a good display 
of attractively packed honey in each 
of his trade outlets and then spend 
a little money on radio and news- 
paper advertising our marketing 
problem would be solved. 

Idaho 





Measuring Pollinator 
Populations on Field Crops 
A simple portable type of polli- 

nator counter is useful in estimating 
the number of pollinators in a given 
field. The counter consists of a view 
unit mounted to the top of an ex- 
tensible metal shaft, the base of 
which is thrust into the ground to 
steady the instrument while the 
count is being taken. It is designed 
for use with crops rising to three 
feet and so is especially suitable 
for experiments with most legumes, 
with the exception of sweet clover. 

(Reported by 

Dr. J. N. Tennent, Scotland) 





Recipe Boxes . . 
The American Honey Institute has 
a few recipe boxes a bit soiled or 
imperfect. While they last, they 
may be obtained from the Institute 
for a dollar. Each box is filled with 
recipe cards. 
(American Honey Institute, 
Madison, Wisconsin) 
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EEKEEPERS in the state of 
Washington, being not much 
different than those in other 

states, have been inclined to do very 
little about marketing, until faced 
with either disastrously low prices 
or a bumper crop that is about to 
cause the same effect. 

This was the situation in the sum- 
mer of 1952 when we were faced 
with a large crop and the possibility 
of a large proportion of it going 
into support channels and ultimate 
loss to our retail trade. By mid- 
July 1952 The Marketing Commit- 
tee of the Washington State Bee- 
keepers Association had decided that 
something should be done and plans 
were made for some of the Com- 
mittee to meet with Mr. Sverre N. 
Omdahl, our Director of Agriculture, 
to make plans for a honey promo- 
tion using state and RMA funds un- 
der the supervision of the Washing- 
ton State Department of Agriculture, 
Division of Markets. 


As president of the Washington 
Association, I met with the Depart- 
ment of Agriculture Advisory Com- 
mission about Aug. 1 and formally 
asked that $2500.00 be allowed for 
a Honey Promotion project to be 
supervised by the Division of Mar- 
kets and assisted by the beekeepers 
of the state. The request was 
granted and within a week we were 
ready to proceed with the first 
phases of the promotion. 


The trained and experienced staff 
of the Division of Markets gave 
invaluable assistance in setting up 
the project and one of the first 
things done was to hire Mr. Weston 
Dailey, of Vancouver, Wash., to 
represent the beekeepers on a full- 
time basis for the duration of the 
promotion. Mr. Daily’s duties were 
to contact all the large honey users 
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Honey Marketing 
Expansion Project 


by Howard Graff 


Vice-President, American Beekeeping Federation 


in the state, including bakeries 
candy makers, ice 
turers, restaurant 
so forth. He 


extension 


cream manufac- 


associations and 
called on all the 
and TV 
stations and the newspapers. As the 
representative of both the Depart 
ment of Agriculture and the 
keepers, he was able to get appoint 
ments where the 
keeper would not 
chance. 

Much valuable 
from these 
merous newspaper 
pictures, radio 
two half-hour 
as well as announcements or 
TV. Mr. Dailey found that everyone 
he came in contact with was inter 
ested in and honey and that 
his biggest problem was to get away 
to the next call. 

While Mr. Dailey contacting 
and working with the large 
of honey, the staff of the Division 
of Markets was busy getting mate- 
rial ready for radio and newspaper 
releases and coordinating the pro 
motion so that it would reach its 
peak during the month of October 
in conjunction with National Honey 
Week. 

Panel selected 
honey sales and stocks were tabu- 
lated every second or third day so 
that results of the publicity could 
be ascertained. It was definitely 
shown that as the result of door-to 
door releases, radio, 
TV, and newspaper publicity, many 
stores increased their sales as much 
as 300% and a month after all pub- 
licity attempts had these 
same still maintaining 
sales increases of as much as 100%. 

One of the largest objections to 
the purchase of honey by consumers 
was found to be the price. After 
some research in old newspapers 
by the Division of Markets it 
found that two pound which 
were selling for 59c in were 
selling in the 
in 1952. one 
restaurant in Seattle which formerly 
had used 


also 


services, radio 


bee 
salesman or bee- 


have had much 
publicity resulted 
contacts including nu 
write-ups and 
announcements, and 
appearances on TV 
spot 


bees 


was 
users 


stores were and 


displays, and 


ceased 


stores were 


was 
jars 
1927 

same stores for 55c 
It was also found that 
honey 


over two tons of 


trade 
honey 
started 
some of the 
this is being 
servings of 
cups are 
offered to 
Experiments 
were also made in the use of honey 
making and it 


per year for their breakfast 
had discontinued the 
during the 
again. As a result of 
work by Mr. Dailey 
Individual 
paper 
and 
trade 


use of 


war and never 


remedied 


honey in 2 


ounce 
being packed 
the restaurant 


now 


looks like 
there is a very promising field here 
for increased use 


in candy 


whole fall of 1952 
jobbers and wholesalers were con- 
tinually the low 
volume of business which was quite 
general throughout the Northwest 
at that time. They therefore wel- 
comed the chance to participate in 
a honey promotion which promised 
increased sales on one of the highest 
profit items in the grocery stores. 
Final tabulations bore out the fact 
that during this period of lowered 
business activity, honey sales in- 
creased substantially and at prices 
from ten to fifteen per cent higher 
than the year before. 


During the 


complaining about 


We were fortunate in having men 
like Governor Langlie, Director of 
Agriculture Omdahl, and Supervisor 
of Markets McMinimee who took a 
genuine interest in our problems and 
gave us every assistance possible. 
Of prime importance to beekeepers 
of other states is the fact that there 
are also men in their states who are 
equally willing to give assistance in 
their marketing problems. Many 
states now have marketing divisions 
and they can invaluable as- 
sistance if beekeepers will only or 
ganize their own group and apply 
through their state Department of 
Agriculture for help 


offer 


In this state we expect to put on 
another market expansion project in 
1953 using state and RMA funds 
and feel that this year we can 
profit by the experiences of last 
year and put on a really stream- 
lined and efficient promotion. Our 
goal is to then have the State Bee- 
keepers Association sponsor future 
campaigns and put them on without 
outside assistance. Washington 
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NOTHER honey year draws to 
A a close and our National 

Honey Week approaches. How 
time does fly! With all our good 
intentions and resolutions for this 
year, we find that there are things 
still remaining to be done that we 
promised ourselves we would do be- 
fore the year was out. Each of us 
is acutely aware of the job we should 
be doing in the promotion of use and 
distribution of our own golden pro- 
duct, nature’s own sweet, Honey. 


This is not a new cry, for we hear 
it each year. And each year does 
bring new ideas and uses for our 
product. We ladies interested in the 
honey industry, can help to create an 
interest in our product in this land 
of “Milk and Honey.” 


Little does this slogan mean to 
most of us, who take our “Milk and 
Honey” land for granted. One needs 
go only a little way to be greatly 
impressed by this fertile land in 
which we live, daily partaking of the 
bountiful heritage that is ours 
Recently we had a glimpse into an- 
other land not too far distant, when 
we journeyed to Alaska. While it 
was indeed a most beautiful land to 
see and visit, there was little “milk” 
and no “honey,” as its people depend 
on the outside world for nearly all 
their food and supplies. It was 
brought quite close to us, that truiy 
ours is a land of “Milk and Honey.” 


A phrase that we have long heard 
is, “Never underestimate the power 
of a woman.” Now is the time for 
the women in our industry to put 
into practice this quotation. There 
are many ways in which we can do 
this, by employing our strength in 
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The Role of the 
Ladies Auxiliary 


in Honey Promotion 


by Mrs. Etha Holton 


President, Ladies Auxiliary 


California State Beekeepers Association 


some beneficial way to help promote 
honey. 


As the lady, most generally, is the 
cook of the family, it will be helpful 
to the industry, for her to exploit her 
powers as a “honey” cook. Not only 
for her own immediate family, but to 
tempt and tease the appetites of 
friends at private parties and 
strangers at public gatherings. She 
will be pleased and delighted at the 
request for her recipes, which goes 
without saying, always 
cook, 


The ladies of our own state are 
very active in their respective coun- 
ty fairs, to see to it that the women 
in the surrounding territory become 
“honey-minded.” This is done by 
innumerable entries of honey cook- 
ery in the exhibit where honey is 
displayed. These honey delicacies 
may be cakes, pies, bread, cookies, 
candies, canned fruits, and so forth. 
These entries not only attract the 
women of the crowds that throng 
the fair grounds, but the men also 
develop a gleam of the eye and a 
drool of the mouth, not to mention 
the younger generation who “do 
something” about it by snitching a 
cookie or two at an opportune mo- 
ment. 


pleases a 


The inquiries for recipes at these 
fairs are most gratifying and can be 
supplied to the women in two or 
three ways. 

One is to be ready for such dis- 
tribution of the books, which are 
generally obtained from the Ameri- 
can Honey Institute, by having or- 
dered in advance the amount antic- 
ipated for your needs. As_ these 
books move readily, nearly everyone 


finds that their orders were too con- 
servative. 

Another way in which these books 
may be handled is to take the name 
and addresses with the price of the 
books and then send this to the 
American Honey Institute and they 
in turn will mail out the books. 


School Lunch Programs are an- 
other way in which we can help to 
see that our product is really reach- 
ing a multitude of children. And 
what child does not like bread and 
honey, or peanut butter and honey, 
which is an easier way for the dieti- 
cian to serve and the child to handle. 
Check with your local school cafe- 
teria to see if there is any way you 
might help in suggesting new ways 
of using the honey that is available 
to them. Each child is a potential 
honey customer of the future and 
can help to make his own family 
honey conscious at the present time. 
You can supply your school with 
honey recipe books at little cost to 
you and may prove a big dividend in 
the future. 


Guest dropping in for dinner? 
What to serve? Try biscuits and 
honey to help round out your menu. 
It is a treat for from 
grandpa to junior. A good common 
food enjoyed by all. Why not tell 
the world about it and have your 
grocer feature your honey with a 
biscuit flour such as Bisquick. You 
will be greatly surprised at the seed 
of thought that is planted there. It 
really pays off. Try it. 


So ladies, there’s strength in num- 
ers—all together—let’s push Honey 

and make National Honey Week 
mean what the name implies. 


everyone 
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Honey 
Can Be Sold 


by S. Joaquin Watkins 


“ COMPLETE line, well dis- 
A played, sells honey,” said Al 
Parrish, manager of Raley’s 

Super Market, Woodland, California. 
“And furthermore, since honey car- 
ries a good mark-up, we make 
money.” Need anything else be said? 


To me that proves that in most 
stores, if properly promoted, honey 
will sell and be a profitable item 
for the merchant. Now, how can 
we go about interesting the individ- 
ual merchants and subsequently, the 
customers, in honey? 


As a State Group or Association, 
take advantage of the tremendous 
amount of publicity that is going to 
be put out by the PMA, American 
Honey Institute, and the Federation 
by putting on a local campaign at 
the same time. To do this effective- 
ly, seek the help of your State Bu- 
reau of Markets, Home Economics 
Department, Extension Service, etc. 
Go out after free radio, T.V., and 
newspaper publicity by furnishing 
them material, putting on “Queen 
Contests,” getting pictures of celeb- 
rities using honey, and other news 
worthy items. Obtain from the In- 
stitute (and use) point-of-sale ma- 
terial such as banners, recipes, etc. 
Keep honey in the public eye con- 
stantly during the promotion period 
(and after of course). And all im- 
portant, organize the local groups 
and see that they take an active 
part. The success of this campaign 
depends upon the extent of the coop- 
eration at the local level. 


As individuals, contact local news- 
papers, radio, T.V., service clubs, 
and get their cooperation. Hold lo- 
cal cooking contests (this is a good 
Ladies Auxiliary project) sponsored 
by some local group, store, or news- 
paper. See that local stores are not 
only supplied with honey (a com- 
plete line of course), well displayed, 
but help them arrange an attractive 
mass display and furnish banners 
and other point-of-sale material. 


Our Industry is strong in numbers 
and widely distributed. Let’s take 
advantage of this. 
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Above: An ideal way ‘to call attention to bees and honey. A display in the Home 
Savings Bank in Boston, Massachusetts. 


Below: A good honey display attracts customer attention and creates intersst in 
honey. (USVA--PMA Neg. N 19755) 
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The Home ‘Market... 


There is an old proverb which says: “There is no 
one so far from the market as he that has nothing to 
sell.” Or, the market is close to the man who has 
something to sell. Way back in 1890, Thomas G. New- 
man, then editor of the American Bee Journal, said, 
“Beekeepers need have no fear of overproduction if they 
will develop their home market.” He also said, 
every honey producer prepare each season for a large 
crop of honey, work diligently to secure it, and create 
a market at home for it.” 


“Let 


If every beekeeper would truly do just that, a much 
larger part of the annual crop would never reach the 
large cities or glut the populous markets. Also, if the 
family of every beekeeper would consume as much of 
his product as he should, for the betterment of himselt 
and his children, he would also keep much of his honey 
right in the home. With these two avenues of consump- 
tion fully exploited, perhaps we would have a greater 
measure of prosperity. 





Phenol... 


Phenol is a more correct name for carbolic acid, 
universally used in the removal of supers of honey from 
colonies of for extraction. In its chemically 
pure form it is crystalline, but it liquefies when water 
is added or when heated. When it is sprinkled on a 
cloth-covered frame with a black tin topping, it quickly 
volatilizes, in warm weather, and the vapors so irritate 
the bees that they leave the supers to escape the effects. 


bees 


Quite frequently reports are given that carbolic 
acid (phenol) taints the honey. If it is used so gener- 
ously that it drips on the honey it will taint it. If a 
cheap or impure form is used it may taint it. But, if 
it is chemically pure and used correctly it will not do so. 


Once we passed two samples of honey to some of 
our associates, remarking that the acid was being used 
in honey removal and asked that the sample of honey 
be named which had been removed that way. Some 
named one of the two samples, others named the al- 
ternate. Neither had been taken from honey removed 
with acid. At another time we passed out two samples, 
both of which were from honey removed with acid, and 
asked for a flavor estimate. Both samples were de- 
clared excellent (without taint). 


Phenol is mentioned in the literature before 1860 
but it was then crude and unsafe. What we have today 
is one of the most time-saving substances in our man- 
agement and reports of misuse should not be taken to 
mean that carbolic acid in honey removal is unsafe 
and not to be recommended. 
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Sweet Clover... 


Sweet clover has been condemned, blessed, altered 
and discarded, for almost a hundred years 
It has come and gone in place after place. The farmer 
has seldom wholeheartedly accepted it. The beekeepe: 
has followed its trail like a mounty follows his man 
It is still the most spectacular honey plant the world 
has ever known and the honey from it sets a standard 
of excellence. 

Will there ever be another nectar plant to equal 
it? Likely not. But what a wonderful opportunity it 
offers to plant breeders! Why not a sweet clover for 
hay that has all the excellence the farmer wants; one 
that laughs at disease and insects; one that holds soil 
and feeds it as its kind has never done before. Perhaps 
no plant has sweet clover’s potentials for the farmer 
or for the beekeeper. Let’s hope it is here to stay. 


accepted 





Imagination = ait 


By such a majority as to make it almost universal, 
honey is presented to the buyer in glass jars or tin 
containers. Creamed honey is in paper cartons. Comb 
honey is in protected section or in glass with liquid 
honey. There you have it. When honey is well mer- 
chandized through display, advertising, and publicity it 
sells well. But when imagination is added it sells much 
better. A study of competing lines in other goods re- 
veals a race for the effects that come from using keen 
imagination, plus powerful publicity in all avenues that 
influence sales. Honey just sits and waits. 

Creamed honey in a paper carton seems to be 
standard. But butter-colored creamed honey in colored 
glass with a brilliant label will outsell it. Tie-in sales 
for extracted honey are so seldom tried as to be novel 
but the number of possible tie-in offers are almost un- 
limited-——honey with pancake mixes, biscuit mixes, fruits, 
ice cream-—ad infinitum. 

Modern merchandising demands servicing of trade 
outlets and this, too, requires imagination. Helping the 
grocer to set up large and attractive displays, or even 
setting them up for him, at eye level for consumer 
appeal takes ingenuity. Back lighting will help sell 
honey wherever this is possible. Keeping the display 
fresh, neat and attractive, and even keeping the dis- 
play space, takes imagination. Island displays and 
those at the end of aisles seem to sell best. Changing 
the display from time to time or moving it to a new 
place in the store, also helps. Add advertising and 
imaginative promotion to good displays and you will 
see sales increase markedly. Private-brand advertising 
spiced for consumer appeal with all the cleverness and 
uniqueness of each individual also requires imagination. 

Imagination and push-—-we need a large helping 
of both. 
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Prepare for Two-Queen 
Colonies the Fall Before .. . 
When getting ready for winter I 
keep all queen holding nucs that 
have a chance to winter in the cellar. 
Also we all have weak 
the spring regardless of 
colonies are wintered. 


colonies in 
how these 


Now for setting up two-queen col- 
onies, on a cool evening in late April 
go to your strongest colonies, take 
off the covers. put on an excluder 
using as little possible, 
wait until the bees have tightened 
their cluster; then set a nucleus on 
top. Leave them alone tor at least 
two weeks. Give them more room 
when they need it. When you think 
the time is right, reduce to 
queen. I have used this system for 
thirty years. 

The only reason I don’t work all 
my bees this way is I am a little 
man and a helicopter costs too much. 


smoke as 


one 


Stephen Treakle, Wisconsin 





Fighting Bees of Bolivia... 

Wild Bolivian bees war against 
honeybees that have been brought 
into the country so mucn that their 
hostility is a factor in beekeeping. 
Even when man allies himself with 
the honeybee defenders, it often is 
difficult to ward off the attacks. 
One successful means of counter- 
attack is to capture alive and unhurt 
some of the attacking bees. These 
are put into a wide-mouthed bottle 
containing poison. When freed, the 
powder-laden are affected by 
the poison and spread it in their 
homes. 


bees 


(U. S. D. A. Foreign Agricultural 
Relations). 





New Posters from Institute 

Two new one featuring 
honey being poured on ice cream, the 
other honey being spooned on grape- 
fruit, are ready. Very colorful, at a 
low price, 25c for three, $1.00 for 
twelve, sample on request. We have 
seen these and they are very beauti- 
ful and should be of considerable 
influence on the sale of honey in the 
store. 


posters, 


American Honey Institute, 
Madison, Wisconsin 





Let’s Sell Honey ... 

The American Honey Institute has 
just finished compiling five hundred 
copies of its bulletin “Let’s Sell 
Honey.” If you haven't received it 
and would like to have one, drop a 
card to American Honey Institute, 
Madison, Wisconsin. 
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Current Reading 


Conducted by 


M. G. Dadant- 


Reprints .. . 


British 
passing 


Several reprints of 
than importance 
received lately as follows: 

“The Sugar Content of 
G. R. Wykes 
Biochemical Journal 
Sugar content of 
was 


more 
have been 
Nectars,”’ 
(Rothamsted) from 
Vol. 53, No. 2. 
nectar secreted by 
by refrac- 
tometer. Proportion of glucose and 
fructose varied 
from different 
relatively 
species. 
“Effect of Fumagillin upon Nose- 
ma Apis,” L. Bailey (Rothamsted) 
Nature Vol. 171, pg. 212. The drug 
shows a the 
disease preliminary 
report. 
“Inability of 


12 species measured 


nectar 
remained 


greatly in 
species but 
constant for 


any one 


depressing action on 


according to a 


3ees to Communicate 
Colors,” C. R. Ribbands (Rotham 
sted) British Journal of Animal Be 
havior, Jan. 1953. Apparently 
are not able to communicate the 
COLOR of flowers. 

“Humidity in the Winter Cluster,” 
J. Simpson (Bee World) 
sted). No apparent evidence 
temperature and humidity 
the cluster have any 
within the cluster 


bees 


(Rotham- 
that 
outside 


effect on bees 





Pollen Presentation and 
Pollen Collection 

This is a record of experiments in 
the study of the presentation of pol- 
len in various with a view 
to elucidating the fluctuation of the 
pollen income explain why 
bees collect some pollens in prefer- 
ence to others. An important factor 
is the time of day when pollens are 
presented. 


species 


and to 


classi- 
fied according to the period of the 
day at which their pollen is present- 
ed. The reached that 
flowers which present their pollen in 
good bulk especially in the morning 
will be almost certain to be worked 
by the honey bee. 


Plants have been 


conclusion is 


(International Congress teport- 
ed by Dr. J. N. Tennent, Scotland). 
Mary Percival, 
Cardiff, 


University 


College, England 


Another French Book . 

Ch. Martin and R. H. Noilles have 
collaborated in a 70-page paper 
entitled “L’ Abeille.’ 
deals with the 
development of the drone, queen and 
worker The outstanding 
of the book are 
inal 
velopment of the 
well 


bound book 


Generally the book 
elements 
38 plates from orig 
following this de 
denizens of the 
worth the price of the 
which is not given, but which 
we estimate could be obtained for 
$1.50 by the publishers 
Edition Sun at 3 Rue Dante in Paris 
(Ve) 


photographs 


hive 


book, 


addressing 





Bee Book 

B. S. Rawat, owner of the Rawat 
Apiaries in Raniket, Dist. of Almora 
U. P. India, is author of a 280-page 
illustrated book on Modern Scientific 
3Zeekeeping, written in Hindu. Un 
fortunately knowledge of the 
language is nil but we have no rea- 
son to doubt Mr. Rawat that the 
book fills a need in the building up 
of beekeeping in India. We assume 
that copies may be obtained by ad- 
dressing Mr. Rawat as above. 

Mr. R. N. Mutto, editor of the In- 
dian Bee Journal, written the 
introduction to Mr. Rawat’s book. 


in Hindu... 


our 


has 





Division of Labor in Nucleus 
A reprint from the Japanese Jour- 


nal of Zoology is entitled, “Investi- 
gation into the Division of Labor in 
a Honeybee Nucleus” (In German) 
Its author is Schoichi F. Sakagami 
who is with the Beekeeping Labora- 
tory of Hokkaido University. 

As the title indicates, the 70-page 
article into the activities of 
the bees in the hive at various ages 
and under varying circumstances of 
weather and pollen and nectar avail 
ability. 


goes 





Child’s Bee Book ... 

Recently received is a Dutch book 
by “Mellona” giving the story of 
Melieke, the Honeybee, 28 pages, 
stiff binding, and published 
by Mellona at Santpoort in Holland 
We assume the price is $1.00. 


board 





Right: Wootton Saint Lau- 
rence Village Church, Hamp- 
shire. In this chancel with 
its 15th Century east window 
Butler is buried. 


Above: This is the south 
doorway, built by the Nor. 
mans about 1150, through 
which Butler entered his 
church. The Normans lav- 
ished considerable skill on 
their carved doorways. 


A 


Above: This armor, dating back to 
Henry VIII's reign, was probably 
used in the Civil War of Charles I's 
time which raged fiercely around 
this village near the end of Butler's 
life. 


Below: This monument of 
Sir Thomas Hooke, a con- 
temporary of Butler, is a 
magnificent work of art 
by an unnamed carver. 


Left: This north aisle 
was built in 1150 and 
repaired by Butler in 
1600 out of the proceeds 
of a Village Pair called 
a Kingale. 
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Charles Butler 


Vicar of Wootton 
from 1600 to 1647 


From the Reverend F. R. Money, 
vicar at Wootton St. Lawrence near 
Basingstoke, Hants, England, comes 
a story of the commemoration of 
Charles Butler which is being held 
this summer. The coronation of 
Queen Elizabeth II recalls the years 
which Charles Butler, father of Eng- 
lish beekeeping and celebrated phi- 
lologist, spent as vicar of Wootton. 
His long and useful life began in 
1560 at the threshold of the first 
Elizabethan Age. A Coronation Com- 
memoration in the form of a stained 
glass window of artistic merit, rep- 
resenting Charles Butler, is to be 
placed in the north aisle of Wootton 
St. Lawrence Church. Readers wish- 
ing to send a gift in memory of 
Wootton’s Great Vicar may send it 
to the following: 


Colonel A. 8. Bates, D. 8. O. 
Honorary Treasurer, Charles Butler 
Memorial Fund 
Manydown Park 
Basingstoke, Hants, England 


The village of Wootton is proud 
to claim the likable bee master, 
Charles Butler, who was vicar there 
from 1600 to 1647. Here he wrote 
four books, one each on bees, the- 
ology, grammar, and music, and 
here he was buried in the old church 


in 1647 
centered 
siege of 
away. 
Of the four books which he wrote 
while vicar at Wootton, probably 
the most famous and most interest- 
ing to beekeepers all over the world, 
was his “Feminine Monarchy, or 
History of Bees.”’ Dr. H. M. Fraser, 
an authority on Butler, wrote in the 
“Bee World” in 1950, “no one has 
ever tried to replace this classic bee 
book; the author was a ripe scholar, 
who one of the most 
powerful intellects which have ever 
engaged in beekeeping.’ This book 
was not only a manual of beekeep- 
ing but contained four pages of 
“bee-music”sounds of the bees at 
swarming time their equiv- 
alent musical Butler’s dis- 
coveries of the male sex of drones 
and the wax scales which form the 
comb are included. The third edition 
of this book was written in Butler’s 
new phonetic spelling (Feminin Mon- 
arki) and was dedicated to Queen 
Henrietta Maria, thus starting the 
custom of dedicating all great bee 
books to Queens but never to Kings 
Charles Butler takes his place 
alongside Langstroth in America as 
one of the great beemen of all time 
and as such deserves our 
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Honey Snow Cake .. . 


In celebration of American Honey 
Institute’s 25th year, they have pre- 
pared a folder on a delicious Honey 
Snow Cake. The picture of the cake 
is on the front of the folder, not in 
color, but then it does not particu- 
larly need color. On the inside are 
the recipes for the cake and the 
frosting for the cake. Inquire for 
this at American Honey Institute, 
Madison, Wisconsin. 





Preventing Recrystallization 
Of Honey... 

The Central Experimental 
at Ottawa, Canada, according to 
“L’abeille & L’erable”’ has conducted 
experiments on proper liquefaction 
of lucerne honey. Best results on 


Farm 


September, 1953 


www ww ww rw www rrr rrr rrr wre 


time and temperatures ob- 
tained with minimum chance of re 
granulation as follows 
heat for 25 minutes, or 170 degrees 
for 10 minutes, or 180 degrees for 5 
minutes, or 190 degrees 
utes. 


were 


160 degrees 


for 2 min- 





Legume Seeds and 
Legume Acreages . 

Two things may combine to fore- 
cast larger acreages of the legumes 
for 1954. Legume seed 
been generally lower in 
they were in 1952 
is a possibility 
and soybeans 
quotas in 1954, 
more for 


prices have 
1953 than 
In addition there 
that wheat 
may 
which 


corn 
have 
will 
rebuilding 
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relieve 
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tion to soil-building legumes 
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Questions 
and 
Answers 


What is a good method of trans- 
ferring bees into modern hives? 

Robert S. Vogeltang, Nebraska 

There are many ways recommend- 
ed but I found only one that 
will work 100% Set the modern 
hive on the stand where the old box 
hive was located. Place ten 
drawn comb or 
drawn comb is not 
new hive. 


have 


frames 
foundation if 
available, in the 
Start taking the old box 
hive apart. Cut loose the pieces of 
comb in the old hive, shaking the 
from the comb into the new 
hive as each piece of comb is cut out 
Keep this up until all the pieces of 
comb have removed. Watch 
for the queen as you are working, if 
you see her put her gently on one 
of the frames in the new hive. If 
you do not see her, you may shake 
her off with the other bees or if she 
is lost you can purchase a new queen 
and introduce her to the bees. 
take the 


of 


bees 


been 


Some beekeepers 
from the old box hive and tie it in 
the frames, but it is not advisable 
to do this because if the comb is not 
tied into the frame just as it came 
out of the old box the bees wili not 
tolerate it and may abscond. I 
suggest leaving the bees on founda- 
tion and melting the old comb into 
beeswax. 


comb 


If transferring is done in 
the spring, before much brood rear- 
ing is started, there will 
much brood lost. 

The bees must 
transferred 


not be 
be fed after being 
to help them draw out 
the foundation and to provide them 
with food until there is some nectar 
coming in 





What is the best way to drive 
bees out of the side wall of a house’ 
Samuel Moore, Michigan 

If you want to save the bees and 
if you put burlap 
or similar material in the smoker, 
light the burlap, and sprinkle car 
bolic acid crystals on it. Blow smoke 
in a hole above or below the open 
ing where the come and go 
This will drive the bees out and they 
can put in a hive. If you just 
get rid of the bees, spray 
insecticidal poisoning in the opening 
in the wall this will kill 
Inquire at your druggist as to a 
spray. What kills flies, will kill bees 


are a beekeeper, 


bees 


be 
want to 


and ther 
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How to Stay in the 
Pollination Business 
(Continued from page 360) 


help your customer obtain proper 
pollination without which neither of 
you can stay in business. 

In the advent of spray poisoning 
during the blooming season, repiace 
promptly. Adjustment of price can 
be made after the crop is pollinated. 
If you should actually lose money 
on this type of deal, your other 
customers will know that you did 
the right thing. Good deeds travel 
fast via the grapevine, just as bad 
ones do. 

Well-painted and _ standardized 
equipment make a good impression 
as do the tools of your trade. Since 
the pollination business is so little 
understood by the customer, you will 
be surprised at how much more con- 
sideration is given the beekeeper 
who drives a well-kept truck, whose 
hives are all the same shape and 
size and all well painted. 

“Renting bees,” exclaimed one cus- 
tomer, “is like buying eye glasses, 
a blind business to me, so I give 
my business to the one with the best 
reputation. That way I’m less apt 
to get cheated.” 

Around Christmas time some mis- 
sionary work is in order. A few 
jars of honey and a cheery “Merry 
Christmas” to your customers are 
small items, but the value of small 
items can never be overestimated 
when you are trying to keep your 
pollination customers. 

New Jersey 





Questions and Answers... 


Is the residue or ash left from the 
use of cyanogas harmless? What is 
the best method to use cyanogas? 

Howard Weaver, Texas 

According to the book, ‘“Destruc- 
tive and Useful Insects” by Metcalf, 
Flint and Metcalf, when calcium 
cyanide is used in a dry form in 
the presence of moist air, the residue 
remaining is harmless calcium hy- 
droxide. According to this informa- 
tion, the residue would be harmless, 
but this is certainly not to say that 
we would recommend spraying the 
dust on top of supers and then leav- 
ing the ash deposit on top bars. The 
dust getting on to combs or into 
the honey would be objectionable. 

The correct way to fumigate with 
cyanogas is to introduce the mate- 
rial on a paper or in a tray under- 
neath the supers. The gas formed 
by the action of moist air with the 
material rises among the combs. It 
should never be applied on top of 
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The 


Hamilton 
Tri-State 
Meeting 


Some 500 beekeepers and their 
families assembled in Hamilton, Illi- 
nois, during the two-day period of 
the Tri-State meeting. Although the 
meeting included the three states 
Iowa, Missouri and Illinois (which 
states had the greatest number 
present), many came from a much 
larger area. In fact, there were 
seventeen states represented and the 
principal speakers came from three 
foreign counties England, Swit- 
zerland and Canada. The weather 
was exceptionally hot and humid 
which doubtless kept many others 
from attending. To those who did 
attend, we wish to report that two 
days after the meeting, it became 
quite cool and comfortable. 


Dr. Eva Crane, of the Bee Re- 
search Association, London, Eng- 
land, and editor of “Bee World,” 
spoke both days. She traced the de- 
velopment of beekeeping in England 
from the year 2000 when the 
Romans brought bees to England, 
down through the centuries and up 
to present-day methods and equip- 
ment. Dr. Crane also lectured on 
beekeeping throughout the world to- 
day and compared the density of 
beekeepers of England with Canada 
and the United States. 


Dr. Otto Morgenthaler, of the Re- 
search Institute, Liebenfeld, Switzer- 
land, and former editor of “Schwei- 
zerische Bienen-Zeitung,” told of re- 
search on bee diseases at the labo- 
ratory in Switzerland, and discussed 
the need for research on the pollen 
content of honeys. Dr. Morgenthaler 
at the present time is retired and is 
devoting a part of his time to the 
study of the color constituents of 
beeswax. He and Mrs. Morgenthaler 
are in this country visiting a new 





supers. The residue can later be col- 
lected and thrown away. Extreme 
care is necessary in using this gas 
as it is one of the most deadly 


known. 


granddaughter at the home of his 
son and American wife in New Jer- 
sey. 


Dr. C. A. Jamieson, who is in 
charge of the research on bees and 
honey for the Dominion of Canada, 
spoke on the work they are doing 
at Ottawa and at the several sta- 
tions located in the provinces, and 
on Pelee Island. 


Each afternoon there were four 
panel discussions, planned to be of 
interest to both the amateur and 
commercial beekeeper. A _ history- 
making panel on “The Queen of the 
Future” was conducted by G. H. 
Cale, Jr., with Dr. C. L. Farrar and 
Dr. Wm. Roberts, of Wisconsin, Dr. 
Harry Laidlaw, of California, Dr. 
Otto Mackensen, of Louisiana, and 
Walter Rothenbuhler, of Iowa, as 
members of the panel. This was the 
first time that this distinguished 
group of scientists working on bee 
breeding had met together. Other 
panel discussions were outstanding 
and presented an array of experts 
that scarcely could be matched at 
a national meeting. 


Each morning, visitors were 
shown through the office and fac- 
tory of Dadant and Sons, and were 
given the opportunity to visit the 
old home of Charles and C. P. 
Dadant. Others spent this time in 
visiting historic Nauvoo where Jos- 
eph Smith established the Mormon 
Church for a period of time, and 
still others sought the coolest places 
they could find and visited with 
friends. 

On Saturday evening, the entire 
group was treated to a picnic dinner 
on the banks of the Mississippi. 
Everyone reported an enjoyable and 
worth-while time. To all those who 
attended, The American Bee Jour- 
nal and the Dadants say we are 
glad you came; it was a privilege 
for us to have had the opportunity 
of planning the meeting and taking 
care of arrangements for you. 


American Bee Journal 





Right to left: Speaker, Dr. Harry 
Laidlaw, Dr. Roberts. G. H. Cale, Jr., 
Dr. Otto Mackenson, Walter Rothen- 
buhler, and Dr. Farrar. 


Home bee yard for the Starline Hy- 
brid program. Adjacent to Dadant & 
Sons plant, this yard of some 80 colo. 
nies and 200 nuclei form the heart of 
the program. 
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Left to right: C. D. Ployd, Dr. and 
Mrs. Haydak, Dr. Crane, Lee Stewart, 
and Dr. and Mrs. Morgenthaler. 
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Comb and chunk honey production 
panel, moderator Newman Lyle in cen- 
ter. 


Informal evenin athering on the 
lawn of the M. G. adant home, Prida 
night, July 31. Home built by C. 
Dadant in background. 


at ot Te 
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Saturday evening picnic given by Da- 
dant & Sons, Inc., at Lakeview Club, 
north of Hamilton. 





How Often Are Larvae Fed hour, at the time of the third moult. The nurses of 
. 7 . 
M. Kuwabara of Hokkaido University of Japan een and worker larvae were of the same age. In 
says that “Worker larvae one to three days old in a queenless colonies, worker larvae were capped mor 
queenright colony were fed by the nurse bees three quickly than in queenright colonies (111 hr. instead 
times an hour. In a queenless colony, worker and queen f 130 hr.), and the worker pupae had ee ae ma 
larvae one to two days old were all fed more than ten ™@ny ovarioles; the pharyngeal glands were also more 
times an hour; after 48 hours the rate of feeding of ‘¢Veloped. 
worker larvae gradually declined, but queen and larvac (N. Spiers, In the Bee World--from August is- 
were still fed at the higher rate and there was a tem- sue of the Buzz, official monthly bulletin, Cook 
porary increase in feeding frequency, to 25 times an DuPage Association, Illinois) 








BETTER BRED QUEENS — THREE BANDED ITALIANS 


“The Hive and the Honey Bee” 

65 5 
JC Our Better Bred Stock will suit you boc : ope ws oe yg oy powessine of the 
Bach Se ' 3 , . es . Each 00 starter »y angstroth many 
Airm: September is one of the best months to requeen airm years ago. The basic how-to-do-it 
- ail book of today, with sixteen collabo 


CALVERT APIARIES Calvert, Alabama ating authors, 650 profusely illus- 


trated pages. $4.00 postpaid 








Sue Bee Says: 


Now is the time to get your Bogenschutz Uncapper 
so you can set it up in readiness for your extracting 
season. 


Manufacturer— 
Ingelberg Huller Co. 
$31 W. Fayette, Syracuse, N. Y. 
Midwest Distributor— 
Sioux Honey Association, Supply Dept. 
Box 1107, Sioux City, Iowa 
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We Are Saving You a Fall Price List 
So You Can Save Too! 


When you get your copy of our fall price list you will see what 
we mean. It offers you such a multitude of things you need. Glass 
jars, honey servers, tin cans, cartons, wrappers, hive covers for win- 
ter, extractors, tanks, melters, uncapping knives, steam generators, 


acid boards, fumigator. QUANTITY DISCOUNTS ON ALL CON- 
TAINERS. 


Send for a copy of the FALL PRICE LIST. 





DADANT & SONS, inc. Hamilton, Ill. - - - Paris, Texas 
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For Thirty Years Dadant’s Crimp-wired Foundation 
has been the base for countless thousands of lifetime combs. 


Combs from Dadant’s Crimp-wired Foundation last 
almost as long as your hive. It is a real investment. 
Long after less sturdy combs have been discarded, your 
everlasting combs from this foundation will still be do- 
ing their part to reduce your costs. Dadant’s Crimp- 
wired Foundation is the only one with the top hooks 
that give you an extra guarantee of safety. The strong 
combs you get will carry real loads of honey and turn 
out record numbers of bees for your crops. 








Remember also Dadant’s Gilt-Edge Foundation .. . Plain Brood Foundation . . . Surplus 
Foundation for section and bulk honey. There is a Dadant Bee Comb Foundation for all 
your needs. 





Send for your copy of the Lewis-Dadant Bee Supply Catalog and Fall Price List and remember there is 
a Dadant dealer near you wherever you may live. 


Dadant & Sons, Inc., Hamilton, I. - - - - Paris, Texas 
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Seaport 


Westchester County Beekeepers 
Assoc. 
Larchmont, N. Y., Sept. 20 

The Westchester County Beekeep- 
ers Association will play host to 
the North Jersey Beekeepers and 
the Bronx Beekeepers on Sunday, 
September 20, 1953 beginning at 
12:30 P. M. at Flint Park in Larch- 
mont, N. Y. The park is situated 
at the end of Locust Avenue off 
Bronson Avenue. Bring your own 
picnic lunch; coffee, soda, and cake 
will be served. Many contests will 
be held with prizes for the winners. 
During the afternoon we will have 
Dr. E. J. (Tim; Dyce of Cornell 
University and Mr. M. Jack Deyell, 
editor of Gleanings in Bee Culture 
as our speakers. Plan to join us at 
this meeting as a wonderful time 
will be had by all. 


Carlton E. Slater, Publicity 





Kansas State Beekeepers Assoc. 
Augusta, September 19 
The Fifty-Second Annual Meeting 
of the Kansas State Beekeepers As- 
sociation is to be held in Augusta, 
Kansas at the City Hall, Saturday, 


September 19, 1953. Marketing and 
alfalfa pollination problems are to 
be stressed at the meeting. 


R. L. Parker, State Apiarist 





Middlesex County Beekeepers Assoc. 

The Middlesex County Beekeepers 
Association (Mass.) will hold the 
next and last outdoor meeting of 
the 1953 summer season at 2 P.M. 
at the Helmboldt-Adams farm and 
apiaries where members and friends 
all enjoy a big day among the bees, 
geese, goats and fruits and vege- 
tables. Here the members see sev- 
eral hives opened and the removing 
of full frames of honey. This also 
is the meeting when the “Club Hive” 
is to be given to one of the lucky 
members. 

Those people interested in 
and beekeeping are welcome to at- 
tend; just bring picnic baskets, ta- 
bles, chairs, and utensils and be pre- 
pared to stay all day. 


John H. Furber, Sec'y 
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International Congress 


The _ International Beekeeping 
Congress for 1954 is scheduled Aug. 
30 to Sept. 4 in Copenhagen, Den- 
mark. His Royal Highness, Prince 
Axel of Denmark, will take over 
the “Protectorat” of this 15th Cong- 
ress. It is anticipated that for a fee 
of five pounds (about $15.00) all 
congress costs can be included, com- 
prising banquet, program, excusions, 
and so forth. 





ABBA and SSBF 
Atlanta, Ga., November 2-3 

“Just the Cream and the Honey” 
for the American Bee Breeders As- 
sociation and the Southern States 
Beekeepers Federation in Atlanta, 
Georgia, November 2 and 3, at the 
Atlanta Biltmore Hotel! This is 
borne out by the following speakers 
who will appear on our program: 

Mrs. Harriet M. Grace, Director, 
American Honey Institute, Madison, 
Wisconsin; M. G. Dadant, Dadant 
and Sons, Hamilton, Illinois; Alan I. 
Root, The A. I. Root Company, 
Medina, Ohio; George Vest, G. B. 
Lewis Company, Lynchburg, Vir- 
ginia; Jon Clement, Owens-Illinois 
Glass Company, ‘Atlanta, Georgia; 
George B. Dakan, Hazel-Atlas Glass 
Company, Atlanta, Georgia. 

It is hoped that James I. Hamble- 
ton, United States Department of 
Agriculture, Division of Bee Culture 
and Biological Control, Beltsville, 
Maryland; C. L. Farrar, U.S.D.A., 
Division of Bee Culture and Biolog- 
ical Control, Madison, Wisconsin; 
and Harold J. Clay, U.S.D.A., Pro- 
duction and Marketing, Washington, 
D. C.; and Mr. and Mrs. Walter T. 
Kelley, Clarkson, Kentucky, will be 
able to work out their arrangements 
so that they will be able to attend. 

Other outstanding speakers have 
been contacted to appear on this 
program, and next month detailed 
information will be given on the 
program and the subjects to be dis- 
cussed. 

Certainly with the above, it can 
be said again that we will have 


“The Cream of the Crop” on this 
program and that it will be a “Hon- 
ey.” Make your plans to attend——-we 
assure you that we are making 
every effort to make the Convention 
long-remembered and full of pleas- 
ant memories for you and your wife 
to take back to your BEES! 

W. B. Crawford, Jr., 


Pres., N. Ga. Beekeepers 





Western Missouri Beekeepers Assoc. 
Kansas City, Mo., Sept. 13 
The Western Missouri Beekeepers 
Association will hold their regular 
meeting at the home of Mr. and 
Mrs. Frank McLaughlin, 2733 Jack- 
son, Kansas City, Mo., on Sunday, 
September 13 at 2:30 P.M. 
‘Mrs. R. W. Comforth, Sec’y 





Angola Tri-State Meeting 

In the beautiful setting of the 
field house of Pokagon State Park 
in Indiana, State Entomologist Wal- 
lace, who has been highly instru- 
mental in the great Indiana Park 
System, greeted the beekeepers from 
Indiana, Ohio and Michigan. Later 
meetings were held in the Tri-State 
college auditorium in Angola. 

A discussion of general conditions 
indicated that possibly the crop will 
be better in Ohio than in 1952, per- 
haps as good in Indiana, spotted in 
Michigan with some sections, par- 
ticularly the Thumb area hoping for 
late fiows to make an average crop. 

The various state inspectors held 
a round robin on their work with a 
forum of questions. 

Dr. Eva Crane gave her two lec- 
tures on British beekeeping, past and 
present, and Dr. Morgenthaler, of 
Switzerland, urged a cooperative ef- 
fort to combat 
which appears to be world-wide. 
Other subjects were markets, by 
Marvin Webster, pollination by El- 
wood and Everly, and the Federation 
by its president, Henry Schaefer. 
About 250 were in attendance. 


Nosema _ disease 
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Questions and Answers... 


How many colonies of bees should 
be used to pollinate a 20-acre or- 
chard of cherry and apple trees? 

Mrs. Fred Kriegger, Michigan 


About 20 colonies scattered through 
the orchard in two-colony groups 
should do a good job of pollination, 
provided the colonies are good and 
strong in population. 





How can hives be cleaned that 
had moth in them? 


John Lichte, Kansas 


This depends on whether or not 
your bees had any disease before 
they died out. Moth wili not kill 
out a hive of bees that is strong. 
There must be some reason for the 
bees becoming weak. There are sev- 
eral things that could make the bees 
weaken in strength. The colony may 
have foulbrood, or become queen- 
less, or dwindle in strength from too 
much swarming. 


If the kees had no disease, scrap- 
ing and washing and fumigating the 
equipment would be all that is neces- 
sary. But if the bees had a disease 
such as foulbrood, then the frames 
should be burned and the hive bodies 
boiled in household lye and water 
solution for several minutes and 
then rinsed before using. Boiling the 
equipment in lye water is the best 
thing to do, but it may not be 100% 
protection. 





Dadant’s Starline Hybrids 
Select Italians and Package Bees 
THE PUETT COMPANY 
Hahira, Georgia 
“Where Satisfaction Is a Certainty” 
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sryvant & Sawyer 
2425 Hunter St., Los Angeles 21 





REFLECTORIZED 
SIGNS 


Beaded in glass—shines at night 

Heavy metal, 14x20 inches, black on 
yellow Flanged one end to nail on 
post or tree New—different!!! Say 
“Honey” both sides 
Wt. 3 Ibs 


Postage extra 
Each $2.00. 


Dadant & Sons, Ine. 


Hamilton, Illinois 
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YOUR BEST INSURANCE 
FOR A BETTER HONEY CROP 


in 1954 is to requeen now with ladylike Caucasian queens. 
They get results for others, they will make a better crop for 
you if properly handled. 


PROMPT SHIPMENT. CIRCULAR FREE. 


Ladylike Caucasian queens: 1-11, $1.10 each. 12-24, $1.00 
each. 25-50, $0.90. 50 or more, 75c each. 


CAUCASIAN APIARIES Castleberry, Ala. 








aa eee er er errr 





Will Sell Our Facilities for Manufacturing the 


Line of 


HONEY PROCESSING 
EQUIPMENT 


or will consider partner to handle sales promotion and 
advertising or to take over entire department. 


NEISES & SPIELES CO. 


P. O. Box 249 Marshfield, Wis. 








Jarvis Articles on Honey and Health 


The series of articles by Dr. Jarvis on honey as an infinence on bodily health 
has been so popular and request for reprints so insistent that we have combined 
most of these articles in a series of ten sheets, some sheets containing two, and 
some Only one article. These reprints are available as follows: 


NO. 1 
NO. 
NO. 


NO. 
NO. 


2 
3 
4 
5 
NO. 6 
Ys 
8 
9 
0 


Use of Honey to Relieve Migraine 

Use of Honey to Produce Sleep 

New Use of Honey for Children 

Use of Honey in Feeding the Growing Child 

How to Age Slowly With the Aid of Honey 

Honey, the Ideal Food Supplement 

Use of Honey in Prevention of Polio 

Use of Honey in Maintaining the Efficiency of the 
Business Executive 

Use of Honey During Pregnancy 

Honey, a Medicinal Sweet 

Use of Honey in Infant Feeding 

Use of Honey when the Child Is Cutting Teeth 

The Use of Honey in Allergy 

Use of Cappings and Honey in Sinusitis 

Important Medicinal Uses of Honey 
PRICES — ALL PRICES POSTPAID 

Single Copy 5c; 10—25c; 100 — $1.50; 500 — $6.00; 1,000 — $10.00 


NO. 


NO. 
NO. 
NO. 1 


Be sure to stipulate by number the reprint you want and 
send all orders direct lo 
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The Market Place... 





BEES AND QUEENS 


YELLOW ITALIAN bees and queens 
Real producers. Health certificate. Sat 
isfaction guaranteed. 1 to 20, $1.00; 20 to 
5), $90: 5O up, $85; airmailed. O. E 
Brown, Route 1, Asheboro, North Carolina 


CAUCASIAN QUEENS VERY GENTLE 

Select untested, 1 to 25, $1.00 
up, ec Black River Apiaries, 
N.C 


each; 25 


Currie, 


THREE BANDED ITALIAN QUEENS 

Good workers. Select untested, 1 to 26, 
$1.00 each; 256 up, 90c. Alamance Bee Co., 
Graham, N. C 


QUEENS 
untested, 1 to 26, 
Carolina Bee Farm, 


GOLDEN ITALIAN 

gentle Select 
each; 25 up, %e 
ham, N. C 


YANCEY HUSTLERS 

ians. They get the honey. Queens bal- 
ance of season, $1.00; $10.00 dozen. Caney 
Valley Apiaries, Bay City, Texas. P 


CAUCASIANS 
queens, good 

number rest of 

Donald, Tenn 


Very 
$1.00 
Gra 


Three-band Ital- 


Personally 
workers, 
season 


raised, large 
$1.00 each any 
Fred Brock, Mc- 


NORTHLAND For 
Shirl 


ITALIAN QUEENS - 
production, $1.00 each; 10 up, 90c. 
Bake v, Rodney, Mic higan 


HONEYL INE QUE INS 
Italians $2 each 
Wingate, Indiana 


beautiful 
Apiaries, 


Large 
Stephens 


F OR SALE 





ABOUT 175 hive a with drawn combs 
Not certified to be free of AFB. Freder 
ick H. Krueger, Madison, South Dakota 
25 10-frame hives of 
tracting supers, 82 
supers, 25 queen 
extractor 2 
Honey 
Ch 


FOR SALE—1000 colony outfit in Montana 
in exclusive territory . price cut in 
half. Will also sell a part of to be 
moved elsewhere, or will sell equipment 
without bees Box CH, American Bee 
Journal : 


bees, 30 
shallow 
excluders, 1 
settling tanks, 
crop goes with bees 
Bohne, Rt. 2, Box 214, 


deep ex- 
extracting 
two-basket 
foundation 
Price $300.00. 
Gary, Indiana, 


FOR SALE 
pressure 

Guarantee 

Rt. 3, 


Five h.p. vertical flueless high 
boiler Used only few weeks 
factory condition Otto Zick, 
Baraboo, Wis 


FOR SALE SOO) 6vcolonies of bees, all 
equipment, honey house, located in a 
white honey district, Flathead Valley, 
Montana, Ned F. Dressel, Ronan, Montana 


FOR SALE 14) swarms 

brood nests, metal covers, 
ter stores $10.00 
bodies, $2.50 each 
Lewis 10-frame 
all frames 


bees, double 
sufficient win- 
each 320, extracting 
Above are all G B 
standard hives and frames, 
4 wired drawn from Dadant's 
crimp-wired foundation with hooks. Ex 
cluders, extractor tanks, new cans, ete 
Cheap sell all or nothing. Henry Ein 
haus, Seneca, Illinois 

FOR SALE—135 inspected colonies of bees 
with crop and all equipment. For full 
particulars write E. C. Brandenburg, Rt 
io. 2, Wausau, Wis 


“ SALE OR RENT—Honey house 
2 story, with lean 8x48, 16 ft. joist 
equipment, good location for 


All ‘hone y 
bees. John Schroeder, Wentworth, 8. Dak 


16x18 


FOR SALE—40-frame extractor, Woodman 

honey pump, strainer tank, motor, 50- 
frame merry-go-round, Root power uncap- 
ping knife, motor. 3 h.p. steam boiler, oil 
Senior Brand capping melter. $360.00 takes 
all. Kenneth Heindl, Reese, Mich 


FOR SALE—One of oldest package bee 

and queen outfits in Alabama. A going 
concern with good reputation Health and 
age reason for selling. Box C. A., Ameri- 
can Bee Journal 
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Copy for this department must 
reach us not later than the tenth of 
each month preceding date of issue. 
If intended for classified depart- 
ment it should be so stated when 
advertisement is sent. 

tate of Classified advertisin 13 
cents for each word, letter, figure 
or initial, including the name and 
address. Minimum ad, ten words. 

As a measure of precaution to our 
readers we require reference of all 
new advertisers. To save time, 
please send the name of your bank 
and other references with your copy. 

Advertisers offering used equip- 
ment or bees on comb must guar- 
antee them free from disease or 
certificate of inspection from au- 
thorized inspector. The conditions 
should be stated to insure that 
buyer is fully informed. 


ST 


Te 


ROOT EXTRACTOR, wired wax, hives, 
frames. Donald Rimrodt, Alta Vista, la. 
FOR SALE — New electro-fio filling 
chines. Model SA100—$365.00. 
SA200 — $285.00. F.o.b. Hancock 
House, Hancock, Iowa. 


FOR SALF — 800 Colonies of 

equipment, large new 
stainless steel extracting equipment. Lo- 
cated in good irrigated valley in western 
Montana. Write for further particulars. 
W. R. Hettrick, 153 Daly Ave., Hamilton, 
Montana 


HONEY WANTED—All gposes and vari- 

eties. Highest cash prices d. Mail 
samples. State quantity. HAMILTON & 
COMPANY, 2613 South Yates Ave., Los 
Angeles 22, Caiif 


WANTED — Water white clover honey 

truck or car lots; also light amber. Mail 
sample and lowest cash price. Write 
Stoller Honey Farms, Latty, Ohio. 


BEESWAX AND HONEY WANTED in 
trade for supplies or cash. Hodgson 

Bee Supplies atd., 565—13th Ave., New 

Westminster B. C., Canada. 

WANTED — Extrac ted honey, white or 
light amber, in eos. State price in first 

letter. Ed. Held W. Washington St., 

Bloomington, Illinois. 


ma- 
odel 
Honey 


bees and 
extracting house, 


HONEY and BEESWAX WANTED 





WANTED—Comb hone y 
comb Some extracted 


W. Vogel, Plymouth Ohio 


WANTED to buy 
grades. Highest 

samples Schultz 

Wisconsin. 


section or cut 
also Clarence 


honey in all 
prices. Submit 
Farms, Ripon, 


new crop 
cash 
Honey 


Cash paid for light colored 
Pau _Oblack, Loyal, _Wis 


HONEY | WANTED, 
Send samples, advise quantity and best 
wrice. A. I. Root Co. of Syracuse, 1112-14 
last Erie Bivd., Syracuse 3, N. Y 


WANTED—Water white clover 
honey. Send sample. Roy 

topher, Illinois 

CUT COMB AND | EXTRACTED 
lot—white needed 

paid on receipt 

Jefferson St., 


Write 


honey 


in 60's, “all grades 


extracted 
Baxley, Chris- 


Truck 
immediately Cash 
Lose Brothers, 206 E 
ouisville 2, Ky 


WRITE FOR SHIPPING TAGS and cur- 
rent quotations on rendered beeswax. 

Any amount from one pound up cones 

If you have 25 pounds or more, save 

by letting us work it into foundation for 

you. Walter T. Kelley Co., Clarkson, Ken- 

tucky. 


CASH PAID for white and amber extract- 
ed honey. Send samples and _ state 

quantity available. Prairie View Honey 

Co., 12303 Twelfth St., Detroit 6, Mich. 


ONE OF THE 

in California 
business with 
duction and clean 


BEST 
Over 
good 


established apiaries 
35 years in the be« 
record of honey pro- 
bees retiring 1,600 
two-story colonies, extractors motors 
honey tanks, steam knives, boiler, 800 su 
pers with drone combs, and a number of 
miscellaneous items go with the sale. Will 
lease, if wanted, warehouse with all equip 
ment installed. Locations and my services 
free for a month. No guess work—money 
to be made from the first day Geo. . 
Triphon, 569—34th, No. Sacramento, Calif 


FOR SALE—NEW HONEY SAVER PUMP 

withdraws honey from cans or jars when 
you over-fill, or for samples. Save money 
with honey saved Money back guarantees 
$3.50 ponents Calif. buyers add llc sales 
tax o Sawyer, 421 Olahmar St., Alham 
bra, Calif 


CARLOADS or less of honey and wax. 
Send sample and price. Alexander Co., 
819 Reynolds, Toledo, Ohio. 


WANTED—Extra 





white and light amber 

honey. Let us ship you the containers. 
Seli us your honey for CASH on delivery. 
The - bard Apiaries, Manufacturers of 
Bee fiche and Comb Foundation, 
Onsted. 2. ichigan. 


HONEY FOR SALE 


FOR SALE Buckwheat and buckwheat 
mixed with alfalfa honey Free sampl« 
W. Thompson, Toronto, S. Dak 
NEW CROP HONEY—White, mostly clo 
ver i8c per lb. in 60's; 5 or more 60's 
at 17c. Lose mothers. In 206 E. Jeffer 
son St., Louisville, 





ANY GRADE — any = nt. der 
Company, 619 Reynol ateas’ 0. 


SUPPLIES 


WRITE FOR CATALOGUE Quality bee 
supplies at factory prices. Prompt oe 
ment. Satisfaction guaranteed. The I - 
bard Apiaries, Manufacturers of ea 

ers’ Supplies, Onsted, Michigan. 


THE BIGGEST BEE SUPPLY CATA- 
LOGUE PUBLISHED (64 pages) free 
for the asking. Big factory manufacturin 
a complete line wooden goods, com 
uneeee. metal goods, veils and gloves, 
oads in stock, daily shipments, save 
Om WALTER T. KELLEY CO., CLARK- 
SON, KENTUCKY. 


bs ONLY COMB FOUNDATION PLANT 

the East. We sell foundation, work 

om wax, render combs and cappings. 

obinson’s Wax Works, Rt. No. 3, Auburn, 
New York. 


BEE SUPPLIES—Tin ‘packages, 10 sizes 

giass jars, paper shipping supplies, win- 
dow cartons and other items. oscoe 
Wixson, Dundee, » A 





SOUTHERN CALIFORNIA HEADQUAR- 
TERS for Bee Supplies. Make our facil- 
ities your “Trading Post.’ Complete 
stocks. See our Bulletin Board for Budget 
Bargains. The Diamond Match Company, 
1300 Produce St., Los Angeles 21, Calif. 


OVERSTOCKED on the finest quality bee 

way sections. Special quotations on lots 
of 10,000 and more, regular or split. Walter 
T. Kelley Co., Clarkson, Kentucky. 


Electro viting = Mac hines, 
tributors rite Stoller 
Latty, Ohio 





users and dis- 
Honey Farms, 
POSITIONS AND HELP WANTED 


WANTED 
enced man for 


Experienced or partly experi 
1954. Start any time this 
fall or winter. Year around work. Good 
wages for willing worker No drinkers 
Part time in South in winter Box 3 
American Bee Journal 


HELP WANTED—Experienced man pre- 
ferred Good position for right varty 
Give references Howard Weaver, Nava- 
sota, Te xas. 


SEEDS AND TREES 


HONEY PLANTS—Seeds - 
Illustrated catalogue on request 
Gardens, Atlantic, Iowa 


trees - plants 
Pellett 


American Bee Journal 





WANTED 


Wish to purchase 
Prefer 

bees considered. Box 7 

Journal 


honey producing outfit 
Faulpm. nt without 
c/o American Bee 


MISCELLANEOUS 


production pro- 
Glossary of Beekeep- 
United Industries, Dept 
Madison 1, Wis 


SECTION COMB HONEY 

cedure steps — 50c 
ing Terms—5ix 
K, Box 449 


HONEY LABELS 


Improved designs 
balance 


embodying color 
simplicity, and distinction. 


Please send for free samples & prices. 


Cc. W. AEPPLER COMPANY 


Oconomowoc, Wisconsin 





RANCH MAGAZINE—Do you find it diffi- 

cult to secure information about sheep 
and sheep ranchin methods? The 
SHEEP RAND GOAT RAISER reaches 
more sheepmen with more information of 
range sheep than “~ magazine —- 
Subscription $1.00. Hotel ctus, San An- 
gelo, Texas. 


KNOW interesting facts concerning the 

bees of India through the INDIAN BEE 
JOURNAL, published in English, by the 
Bhupen Apiaries (Himalayas), Ramgarh, 
Dist. Nainital, U.P., India, and obtainable 
from them. Subs. Rs. 7/-or 10 Shillings 
or $2.25 per annum. Single copy Rs. %-s. 
1/9 or 49 cents (international money or- 
der). Payment in mint postage stamps of 
your country accepted. 





-——- “<< 


Italian 
Package Bees and 
Queens 
JACKSON APIARIES 


P.O. Box 58 Funston, Ga. 








BEES and QUEENS 
Send for FREE Circulars 
Booking orders now. 
Over 30 years a shipper. 
Blue Bonnet Apiaries 


Weslaco, Texas 


THOSE DARK ITALIAN 
QUEENS Produced by— 
WEAVER APIARIES 
Navasota, Texas 
Need no Bragging on. 

1 to 25 $1.00 each 








26 and up 90 each 


STOLLER’S 


FRAMESPACERS 


The finest thing ever offered beekeepers. 
See your dealer or write. 


STOLLER HONEY FARMS 


Latty, Ohio 


A CONSTANT MARKET FOR 
YOUR BEESWAX 
DADANT’'S, Hamilton, Illinois 


Dadant’s for Honey Labels 


September, 1953 


1-24 
25-99 
100-up 
Queens Air Mailed, Clipped 


GARON BEE CO, 


CANAAN 


For Top Quality and Service—Send Us Your Orders. 
We offer Two Quality Strains: 


Dadant’s Starline Hybrid Queens 
Garon's Three-Banded Italian Queens 


PRICES: 
Italians 
$ .20 


and Painted 


Donaldsonville, La., U.S.A. 


Starlines 
$1.20 

75 1.15 

-70 1.00 


if desired, at no extra charges 


VAVIVVVVAAVAAAAVAS 





PACKAGE 
Bees and Queens 


For Quality and Service 


C. F. Koehnen & Sons 


Glenn, Calif. 








DOVETAILING MACHINE 


Por making bee hives and supers. 
Special size for beekeeper’s shop. 


Details on request. 


CARL E. JOHNSON CO. 


1557 Gregory Avenue 
Lincoln Park, Michigan 








— For — 

Shipping Package Bees 
use CORTLAND BRAND 
APIARY WIRE CLOTH 
For Building 
or Repairing Frames 
use CORTLAND BRAND 
FOUNDATION WIRE 
Your Bee Supply Wholesaler 
Sells Them! 


Wickwire Brothers, Inc. 
Cortland, N. Y. 





A CONSTANT MARKET 
FOR YOUR BEESWAX 


DADANT & SONS, 


HAMILTON, ILLINOIS 


Inc. 











x QUEENS — PACKAGE BEES & 
> FOR 1953 


x ) Moximam production is most easily 
\ assured superior bees _ 
% queens. That’s one way we t 

% ey you make money. Superior 

queens is our motto at all ‘men. ¢ 

z 

y 

r% 


THE VICTOR APIARIES 
Uvalde, Texas 





Girardeau Apiaries 
Tifton, Ga. 


Shippers of Italian 
Package Bees and Queens 











CANADIAN BEE JOURNAL 


Canadian beekeepers have much in com- 
mon with their neighbors in the i? if 
you are interested in bee activities “North 
of the Border,” send us your subscription 
Now. + vases price, $1.75 per year 
in U.S 


Canadien Bee Journal 
Streetsville, Ontario, Canada 


Renew Your Subscription 


STATEMENT OF THE OWNERSHIP, 


S OF AUGUST 24, 1912 AND MARCH 
1933 of American B Journal, published 
monthly at Hamilton, Illinois, September 
1, 1953 
STATE OF ILL INOIS 
County of Hancock 
sefore me, a notary public 
tate and county aforesaid, personally 
ared M. G. Dadant, who, having been 
worn according to law, deposes and 
says that he i the business manager of 
the American Bee Journal and that the 
following i to the best of his knowledg: 
and belief, a trur tatement of the owner 
ship management ote of the aforesaid 
publication for the date shown in the 
above caption, required by the Act of Au 
gust 24, 1912. as amended by the Act of 
March 1988, embodied in section 537 
Postal Law and Regulations, printed of 
the reverse of this form, to-wit 
1. That t name and address of the 
publisher editor and business manager 
are 
Publisher 
jiton, Lllinol 
Editors: G. H ‘ 
Dadant, Hamilts n [il 
ton, Ill, R. A. Grout 
Busine Manager 
ilton, Ill 
2. That the owners are 
Ine Hamilton, Ill 
. That the knowr 


in and for 


American Bee Journal, Ham 
Hamilton, IL, M. G 
A ‘raser, Hamil 
Hamilton, fil 
M G. Dadant, Ham 
Dadant & Son 


bondholders 

was™ sand other ecurity holders 

or olding one " cent or 
te tal am it o 

curithe are 

tockholder 

H. C. Dadant 

M. G. Dadant 

L. (. Dadant 

C. Dadant 

H. Dadant 


mort 
owning 
more of the 
mortgages, or other 


Hamilton, Il 
Hamilton, Ill 
Hamilton, Ill 
Hamilton, Ill 
Hamilton, Ill 
( Dadant, Hamilton, Ill 
M. Dadant, Hamilton, Ill 
S. Dadant amilton, Il 
A. Grout mil Til 
Louisa G. Saugier, Hamilton, Ill 
Adelaide D. Fraser, Hamilton, Ill 
4. That the two paragraphs next above 
giving the name f the owners tock 
curity.) ders, if an col 
only « list of stockholders and 
holds appear upon the 
but also, in can 
or ecurity holder 
rok of the con 
any other fiduciar 
trustee j acting 
aid two paragrap! 
racing affiant full 
i t elreun 


Dadant 
ican Bee Journa 


vd b re me 





Crop So Far 

Indications are that the honey 
crop for 1953 will be far below that 
of 1952. From the preliminary re- 
ports coming in, we would estimate 
a 20% drop. Georgia and Flcrida 
seem to be about equal to or per- 
haps a little better than last year. 
Ohio and Pennsylvania apparently 
are much better, the thumb section 
of Michigan appears to be at least 
as good, Red River Valley and part 
of South Dakota apparently will 
nearly equal a year ago, Montana 
is much better and the states of 
Oregon and Washington are better 
including some parts of northern 
California. 


On the other side of the ledger, 
crops have been extremely disap- 
pointing in New England, New York, 
and the North Atlantic region. Sim- 
ilarly most of Indiana, Michigan, 
Wisconsin, and extending down 
through Illinois and Missouri have 
been short. In the intermountain 
territory, Idaho may equal a year 
ago and the east slope of Colorado 
and the San Luis Valley look almost 
as good. On the other hand, north- 
ern Wyoming, extending through 
Utah and Nevada and down into 
New Mexico and Colorado and in- 
cluding all of central and southern 
California are far below a year ago. 
All in all, good crops of white hon- 
ey are going to be hard to find be- 
fore very long. 


Prospects 

Here again the prospects are ei- 
ther mediocre or so uncertain as not 
to be counted upon. In much of the 
“fall crop” area, rains have been in- 
sufficient to bring on the fall weeds 
and as a consequence bees may do 
well to fill their hive bodies without 
surplus. 

Even in the northern’ sections 
where the rains have been more 
plentiful, the cool weather has inter- 
fered with best crop production. In 
some of the western areas, particu- 
larly alfalfa sections, the later cut- 
tings of alfalfa are showing some 
help as in the case on the Pacific 
slope. However, we believe the pros- 
pects for the fall season are no bet- 
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by M. G. Dadant 


ter, if as good as last year and in 
many cases the beehives have less 
honey and it will take more of the 
fall crop to fill up for the winter 
season. 


P Honey Offered and Sold 

We learn of one lot of two tons 
of Illinois honey selling at 13 cents 
a pound. Also 1200 cans of Montana 
honey sold at 11 cents and several 
other shipments throughout the cen- 
tral area at 12 cents a pound. This 
is for good white honey. Some bulk 
comb honey has sold at 20 cents 
per pound and there are reports 
coming in on the bulk comb that 
buyers are offering from 18 to 22 
cents a pound throughout the south- 
ern areas. 


Offers mostly on good white hon- 
ey indicate at least the support price 
and in most cases from ™ cent to 
1 cent above support price. Amber 
similarly is quoted on at support 
price or better. 


It would be our own opinion that 
there is really no reason for taking 
support price for honey this year as 
the crop is going to be sufficiently 
short so that there should be a de- 
mand for all the honey without dif- 
ficulty before the new crop comes 
in 1954, especially since the 1952 
crop has been practically all dis- 
posed of. 

In the Montana area and in sev- 
eral of the western areas we learn 
of larger producers going back into 
the packaging of honey in smaller 
containers rather than depend upon 
the government or on the larger 
packers as an avenue for outlet in 
bulk. 

Bulk comb honey is already scarce 
and we are quite sure that a price 
of 20 cents will be easily obtainable. 

In the Canadian provinces, west- 
ern provinces are at least the equal 
of last year and perhaps better, 
whereas the eastern provinces in- 
cluding Ontario and Quebec are 
probably not over 50% of last year. 
This has had a salutary effect on 





Honey Wanted—%s2 33495 than 


Oconomowoc, Wis. 


Cc. W. Aeppler Co., 





prices and honey prices in Canada 
run from one to three cents a pound 
above the American prices on the 
same quality and density of honey. 


All in all, the North American 
crop will be far short of a year ago 
and bees will have difficulty in go- 
ing into winter in as good condition 
as they did in the fall of 1952. The 
Southeast, of course, and the North- 
west are exceptions as are parts of 
the intermountain territory includ- 
ing Idaho and Montana as well as 
the eastern slope and the San Luis 
Valley in Colorado. Strangely, Ohio 
which has suffered two or three near 
failures is in far better condition. 
The same thing holds in Pennsyl- 


GAMMA GLOBULIN- 

obtained from human blood=- 
protects for a few weeks 
Sut it is in very short supply 


When POLIO is around, 
foliow these PRECAUTIONS 
1 Keep clean 

2. Don't get fatigued 

3 Avoid new groups 

4 Don't get chilled 


A VACCINE ir: 
is not ready for 1953. But Ot 
there is hope for the future. 31° 


THE NATIONAL FOUNDATION | 
FOR INFANTILE PARALYSIS | 





A CONSTANT MARKET 
FOR YOUR BEESWAX 


Save every scrap of wax, comb, or cap- 
pings. Ship your wax when you have it 
ready. Don’t hold it. Avoid losses from 
moth, fire, shrinkage, rodents. Ship to 


DADANT & SONS, Inc. 


HAMILTON, ILLINOIS 





American Bee Journal 








ALL 


Yes sir, these Modernistic Jars really display 
your honey in a way to catch the customer's 
eye. A full line of Modernistic Jars is given 
in our FALL PRICE LIST. Also round jars; 
chunk honey jars; honey servers; tin cans; 
cartons; comb honey wrappers; honey hand- 
ling equipment - - - extractors, tanks, mel- 
ters, uncapping knives, steam generators, 
acid boards, fumigator. QUANTITY DIS- 
COUNTS ON ALL CONTAINERS. Send 
for your copy of FALL PRICE LIST. 


Dadant & Sons, Inc. 


Hamilton, Ill Paris, Texas 














Nery 


nis DADANT 


Three sample labels One 
To i” “* lig 
(to suit these cover wantety 8! 0 


page colors), in black v. , atta, 
and red. Actual label boy ™ 
designs from catalog. 


Write for your copy of our Label Catalog. You will find 
dozens of styles of labels in as many as nine sizes, designed 
to fit either glass or tin and to make your product shine on 
the grocer’s shelf. Your name and address, plus liquefying 
instructions, printed to order. Each label in the catalog is 
actual size and color and can be placed on your container so 
you can tell just what you want. 


DADANT & SONS, Inc. 


Hamilton, Illinois 





UNIVERSITY MICROFILYS 
313 NORTH FIRST STREET 
ANN ARBOR MICHIGAN 
DEC 50-51-52 -54 


Give Your Honey 
a Bright New Dress! 





Let Root’s many styles and sizes of honey labels help 
you in the selling of your product. A bright attractive 


label is your silent salesman. 


Get a Free Label Catalog from Your Root Dealer 


THE A. I. ROOT CO. 


MEDINA, OHIO 





